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Report on Departmental Workshop F
Title of Activity*

\
Workshop on "From Concept to Creation: Understanding Logo
Design as a Visual Language"

Values
a Dedication

lnclusivenessa

Learning Outcomes

a Promoting creativity and innovation
Encouraging visual thinking and self-expression
Enhancing problem-solving and conceptualization skills
Cultivating teamwork, discipline, and critical evaluation

a

O

a

Otrjectives
o Provide real-world design experience by working with a local non-

profit to address their branding needs.
o Promote the social impact of design by contributing to a cause that

benefits the community.
e Instill ethical design practices that reflect the mission and values

of the non-profit organization.

Organized by (Dept./
Centre/
Cells/Clubs/

Committees Name)*

Depaftment of Journalism and Mass Communication

Program Theme*
From Concept to Creation: Understanding Logo Design as a Visual
i-anguage

Erternal Expert / Internal Expert
hrternal Expert

11:30AM Onwards

Room no.2403, UG Building



Poster/Flyent{otice*
*T

l
#l

24 SEPTEIilBEn, rO25
1t3* AM Snxards
Roorn Nn.24O3, UG
Building

Social media Iink (promoting
in anyone

Facebook/Instagram/Twiffer is
mandaton')

NA

No. of Students* (only no. to be
written, Iist in excel or word
should be maintain at
department level as proof for any
further requirement)

+0

No. of Faculty* (only no. to be
written , list in excel or word
should be maintain at
department level as proof for any
further requirement)

01

No. of External Participants
(students + faculty) [write NA if
not applicablel 00

,Geoi*s) Photosraph *"':"



Photograph of the Event with the Caption

rt: Description in (min 250 to max 800

n 24th September 2025, the Department o
ournalism and Mass Communication at TE

itute of Advanced Studies organized
:icipative learning session on Logo Designing

'cons of ldentity in Room No. 2403, UG Building
session began at 1 1:30 AM and saw enthusiasti
ipation from 55 students of the department.

primary objective of the activity was to provi
nts'with practical exposure to the creative

I aspects of logo design. Participants
raged to create unique logos represpnti

ious themes, .institutions, or brands that refl
ntity and purpose. Through this activity, stude
ied theoretical design principles to prod

isually compelling and meaningful logos.

session began with a brief discussion on
'ance of logos as symbols of identity

mmunication in media and branding. Student
presented their logo concepts, explaining t

ionale behind their color choices, typography
s, and symbolism. The participative

lowed for open discussion, peer evaluation, a
Ity feedback, promoting a rich exchange of i

activity emphasized the principles of desi;
ance, proportion, unity, and contrast-and t

lements of design such as line, shape, color, a
ture. It also encouraged itudents to i

:orytelling and brand perception into their creati
. Faculty coordinators guided students i

irrffi&
#*&e, Iri,t$r ,& 't$

their designs and understandine the



irements of .logo creation for digital and pri

participative learning experience successfull
ined creativity with conceptual understanding

t enhanced students' visual communication skil
ned their perspective on branding,

their ability to express ideas through design
event concluded with appreciation for the m
ive and conceptually strong logo desi

ivating students to continue exploring the field o

identity desi

\x

.-$

Resource Person

Attendance Sheet* Attached at the end o/'Report

Samplefeedback Attached at the end ofReport

Report Submitted by Convener (writefaculty
coordinator name)

Foi ofliii uii

Signature of Event Coordinator Signaturo of School/Department Head
(With Seal)
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List of Beneliciurtt

JYOT] YADAVo27L7002425TrAS/BAJ M C/ 2O2s -29 I 7 44

MAHIMAJOSHITrAS/BAJ MC/ 2O2s-2917 4s

7982792708TrAS/BAJ MC/202s-

SHINE SARPATAJMC|202s-291739

PULKIT SHARMA

TrAS/ BAJ M C/ 202s -29 I 7 28

SHIVAM SHARMAIAS/BAJ M C/ 202s -29 I 7 20

AANYA SHARMA

ururunri BANsAt
TrAS/ BAJ M C/ 202s -29 I 7 1'4

rrns/eAJMc/zW4llE

ADDHYAN GOSWAMI
TrAS/ BAJ M C/ 202s -29 I 7 21'

ANGAD SINGH
TIAS/BAJ M C/ 202s -79 I 7 09

rlAS/BArMc/202!4!14

DEEPANSHI YADAV859s581783

202s-291746

rAS/BATMC/202!4!J99



'BAJMC/202s-29/71,s

AADYA SHREE JAIN

TTASIBAJ M C/ 202s -29 / 7 2s

TrAS/BAJ M C/ 202s -29 / 7 42

TrAS/ BAJ M C/ 202s -2s / 7 1.9

BAJMC/202s-29/713

TrAS/ BAJ M C/ 202s -2s / 7 3 4

AADYA SISODIA

ANGEL SHARMA

TrAS/ BAJ M C/ 202s -29 / 7 t0

SHUBHANGI RA.'PUT

97LL820382

TrAS/ BAJ M C/ 2O2s -29 / 7 1.1

BAJMC/202s -29/716 PALLAVI KUMARISINGH JF

oe

PARITOSH GAUR

,r\s


