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ABSTRACT

This research paper delves into the transformative impact of social media on brand

marketing, with a particular focus on the beauty, fashion, and lifestyle sectors. It outlines the gradual transition from
traditional marketing channels such as print and television to

interactive, content-driven platforms like Instagram, TikTok, and YouTube. By analyzing the digital strategies of
prominent brands including Rare Beauty, Kay Beauty by Katrina Kaif, Bastian by Shilpa Shetty, Huda Beauty, and the
emerging Indian jewelry label Lufiténo, the study explores how these brands effectively use social media to connect
with modern

audiences.

The paper investigates key components of digital-first marketing such as influencer

collaborations, user-generated content, real-time community engagement and the rise of social commerce. Through
data-driven insights and brand case studies, it highlights the

tangible benefits of these strategies—such as improved customer loyalty, higher conversion rates and broader brand
visibility—while also addressing the challenges marketers face in maintaining authenticity and standing out in a
saturated digital space.

Ultimately, the research concludes that today's consumers are drawn to content that is authentic, engaging and visually
appealing, reinforcing the idea that social media has become an indispensable tool for building strong and lasting brand
identities in a highly competitive market.

Keywords: social media marketing, beauty brands, digital strategy, influencer marketing, user-generated content,
brand identity, customer engagement, lifestyle branding, social commerce, Lufiténo

INTRODUCTION

In the age of smartphones, instant sharing, and 24/7 connectivity, social media has become

the beating heart of modern communication. It has evolved from being just a place for people to connect with friends
into a powerful marketing platform that can make or break brands.

Unlike traditional marketing—which relied heavily on TV ads, newspapers, billboards, and word-of-mouth—social
media allows brands to speak directly to their customers. It provides real-time interaction, human connection, and a
platform for visual storytelling, all at a

fraction of the cost of traditional advertising.

What makes social media even more powerful is its ability to build communities, go viral, and personalize content for
every type of customer. It gives small businesses and emerging
brands the same playing field as bigger names by enabling them to be visible, interactive, and authentic.
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This shift is clearly visible in the rise of modern beauty and lifestyle brands like:

. Rare Beauty by Selena Gomez, which built a mental-health-positive beauty community

. Kay Beauty by Katrina Kaif, which went digital-first with influencer-powered tutorials

. Bastian by Shilpa Shetty, a luxury dining brand built through visual Instagram storytelling

. Lufiténo, a jewelry by Aditi and Manan, that uses reels, influencer collaborations, and aesthetic visuals

to build a growing fanbase Today, influencers, hashtags, viral trends and short-form video content have more
power than a 10 lakh full-page newspaper ad. The shift in strategy is not only cost-effective but also more
targeted, measurable and engaging.

This research paper explores how social media has transformed the landscape of brand marketing. It highlights its
tools, strategies, advantages, challenges and future scope—

supported by real case studies and market data. Whether you're a global beauty giant or a local startup, the message
is clear: if you're not on social media, you're invisible.

LITERATURE REVIEW

The rapid evolution of digital technologies has prompted a significant shift in marketing

practices, with social media emerging as a central platform for brand engagement. Traditional marketing methods such
as print, television, and outdoor advertising, while once dominant,

have shown limitations in terms of personalization, real-time interaction, and measurability. Kotler and Keller (2016), in
Marketing Management, emphasized the need for marketers to transition toward interactive platforms that facilitate
two-way communication. Belch and Belch (2012) further supported this shift, highlighting the growing importance of
integrated marketing communications (IMC) built on a digital foundation.

Kaplan and Haenlein (2010), in their seminal work published in Business Horizons, were among the first to
categorize social media platforms and propose strategies for business

engagement. They described social media as a product of Web 2.0, where companies can actively participate in
consumer conversations, foster relationships, and build communities. Tuten and Solomon (2015) elaborated on this by
discussing how brands must adapt to digital ecosystems that are shaped by user-generated content, where consumer
voices significantly

influence brand narratives.

Consumer behavior has undergone a noticeable transformation with the rise of digital platforms. Mangold and
Faulds (2009) described social media as a hybrid marketing

channel—blending firm-generated messaging with organic, peer-to-peer interactions. They emphasized that the locus of
brand control has moved from companies to consumers. This view is echoed by Solomon (2013) and Schiffman &
Kanuk (2009), who highlighted the growing reliance of consumers on online reviews and peer recommendations over
traditional advertisements. According to Nielsen’s Trust in Advertising Report (2021), 89% of

consumers trust recommendations from influencers and people they follow online, as compared to only 33% who trust
traditional display ads, reinforcing the growing significance of digital trust.

The emergence of influencer marketing has further revolutionized branding approaches.

Freberg et al. (2011) analyzed the psychological impact of influencers and found that

audiences often view them as more authentic and relatable than celebrities. Brown and Hayes (2008) introduced the
concept of influencer marketing as a structured strategy, highlighting

the power of digital personalities to shape buying decisions. Booth and Matic (2011)

presented a framework for identifying influencers based on reach, relevance, and resonance.
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ABSTRACT

The development of sustainable urban development demands the essential need for corporate social responsibility known
as CSR. As urban areas grow cities encounter various challenges which involve social disparities together with
economic challenges and deterioration of environmental conditions. The challenges in society require CSR programs
because they establish initiatives which build communities and protect our environment and support sustainable
business operations. Under CSR initiatives companies that participate develop sustainable approaches to generate
resilient urban environments which include both ethical investments and innovative solutions.

Companies involved in CSR dedicate substantial efforts to environmental sustainability by embracing waste
management methods and green technologies and renewable energy sources for reducing their environmental footprint.
Business entities actively support thriving smart city programs in addition to sustainability-based transport systems and
urban improvements that protect public health and diminish environmental harm along with promoting clean air.
Ecological sustainability extends over long periods because of these environmentally responsible activities thus
improving the sustainable nature of urban areas.

The economic development of a locality depends on CSR which brings employment and supports both business startups
and local ventures within small enterprises. Through their financial support of educational developments along with
affordable residence construction and skilled training initiatives businesses work to foster an inclusive community
growth. The economic stability programs together with social equality programs build a just urban community.

Some critical problems with corporate social responsibility involve corporate greenwashing, insufficient accountability
control and insufficient coordination between organizations and governments. Coherent strategies between businesses
and global sustainability missions require demographic impact transparency along with partnership effort from
community representatives and public officials to maximize the CSR effect on sustainable urban progress. CSR
initiatives strengthened today will create urban areas that future generations will experience as more inclusive and
sustainable and more easily lived in.

Keywords: Social justice, economic growth, green technologies, smart cities, sustainable urban development,
environmental sustainability, corporate social responsibility, public-private partnerships, and climate change mitigation.
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l. INTRODUCTION

Urbanization throughout the world drives fast changes in cities and boosts technology development and economic
expansion. Urban expansion comes with disadvantages through resource depletion together with social inequality and
economic inequality coupled with environmental pollution. Public institutions together with corporate entities and civil
society operations need to collaborate for solving these concerns. Companies use Corporate Social Responsibility (CSR)
to lead sustainable urban development efforts as their pivotal support strategy. Businesses advance resilient and
inclusive and environmentally friendly city development when they implement responsible business practices.

Typical CSR initiatives aim to accomplish economic development in addition to social welfare work and environmental
protection. Organizations following CSR frameworks also generate society-improving initiatives on top of their legal
and moral obligations. Urban sustainability initiatives supported by CSR focus on achieving reduced carbon emissions
as well as advancing green infrastructure and supporting the public welfare sector and working to make businesses more
inclusive. For the development of cities which serve present and upcoming generations these initiatives remain
absolutely necessary.

Urban development strongly depends on the primary CSR method called environmental sustainability. Major companies
throughout the world spend resources to decrease their environmental influence through investments in green
transportation systems and renewable energy generation along with waste management solutions. Long-term city
sustainability benefits from urban tree planting together with water conservation programs and environmentally friendly
building designs which represent CSR activities. Businesses that implement these environment-friendly practices create
biodiversity growth and climate change reduction effects which boost the quality of urban living.

Economic growth along with stability emerges as an essential element of urban development which CSR drives. A
successful economic environment develops through businesses that support local business ownership and pay
employees fairly and maintain employee welfare. Businesses achieve community empowerment and inclusive growth
by providing microfinance help and vocational training and making startup investments. Through their focus on
infrastructure building and affordable housing projects CSR initiatives work to combat urban poverty which boosts the
living conditions of disadvantaged residential areas.

Social sustainability receives substantial degrees of impact from CSR activities while environmental and economic
sectors remain affected as well. Businesses take active part in healthcare educational and community developmental
projects to enhance urban populations. Various businesses distribute funds to support public health programs alongside
skill-based facilities and scholarship programs in order to combat social injustices. Social CSR initiatives improve urban
resilience through their actions to build cohesion among communities and establish access to needed services.

The advantages of CSR for sustainable urban development exist clearly but some difficulties persist. Different factors
such as greenwashing and lack of accountability together with insufficient regulatory frameworks hinder the
effectiveness of CSR initiatives. Global sustainability frameworks especially the United Nations Sustainable
Development Goals require businesses to synchronize their CSR programs for effective impacts. CSR's effort toward
building inclusive sustainable urban spaces will expand through better partnerships between business sectors with
governments and civil organizations.

Nonetheless the effect of CSR initiatives reaches its maximum potential when organizations adopt digital technologies.
Artificial intelligence operation supports 10T technology and automated data to reach resource management aims and
waste reduction targets and enhance urban planning. Businesses can achieve effective public services and sustainable
mobility and proper urban governance through CSR-based digital transformation investments. The necessary
connection between Corporate Social Responsibility and technology provides the essential solution to build modern
sustainable cities which address contemporary urban challenges.
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Abstract

Quick commerce, also known as Q-Commerce, has completely changed how people shop for grocery and daily life
products through very quick deliveries (within 10-20 minutes). Platforms like Blinkit and Zepto have gained a competitive
advantage by making efficient use of modern and new technology, forecasting demand, and properly located micro-
fulfillment centers. However, while these companies focus on speed and heavy discounting strategies, a lot of other aspects
are not considered by them. This paper aims to find out if faster deliveries and frequent discounts ensure long-term
customer retention and loyalty for g-commerce companies. The answer to this question will heavily impact the future of
g—commerce players in our country.

This research paper covers various topics like: the rise of Q-Commerce in India, what are the marketing strategies used
by major players, various pricing models, and customer satisfaction levels of Blinkit and Zepto. By evaluating customer
reviews and secondary data , this study point out the different factors influencing consumer retention in this high
competitive sector. The findings indicate that while the customers definitely prefer speed and affordability, other factors
like service consistency, product quality, and customer support play a more significant role in making sure the customers
are retained for the long run.

KEYWORDS: Q-commerce, quick commerce, blinkit, zepto, swiggy, fast delivery, e-commerce
1. INTRODUCTION

The rise of g-commerce was led by various factors like the digital revolution, changing customer preferences, busy life
schedules, etc. Q-commerce refers to the type of e-commerce which focuses on quickest possible delivery of products to
the customers. The duration typically varies from company to company. Blinkit often delivers products within 7 to 10
minutes while Zepto takes a bit longer (10 to 12 minutes). These also vary depending on the location of the user.
Traditional e-commerce was focused on next-day deliveries or within a week delivery. This is being challenged by g-
commerce companies through the use of dark stores, micro-fulfillment centres and nearby delivery networks for faster
orders.

Various companies like Blinkit, Zepto, Swiggy Instamart, and Dunzo are the key players of g-coomerce in India, along
with Getir and Gopuff on the global level. These companies have drastically changed the way people shop for groceries,
daily essentials, and even medicines. Even though the major points of competition among these companies are delivery
speed and convenience, customer loyalty is another factor which is very important for keeping a competitive advantage.

Customers often shift between platforms based on different deals, pricing differences, and service quality. This paper puts
focus on how blinkit and zepto use different types of marketing strategies, different incentives, changing prices and
promotion techniques to keep their customers from shifting to other platforms. This research will analyze customer
reviews, pricing models and strategies to find whether speed and discounts are enough to ensure brand attachment among
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the users. While e-commerce platforms such as Amazon and Flipkart initially focused on one-day or two-day deliveries,
Q-Commerce platforms have made this better for the users by promising deliveries within 10-20 minutes.

This paper explores the differentiating factors used by these companies to keep themselves ahead of others, what all
challenges they face in keeping their operations efficient and the consumer shopping behavior’s effect on business. The
impact of g-commerce has been very huge on people's minds. These impacts include the positive side as well as a negative
side.

Positive Impacts:

1. Convenience: Customers benefit a lot from superfast delivery as they do not have to spend their time by
going out and shopping for daily essential items like groceries, medicines or last minute needs. They can get it
with just a few clicks at their doorstep.

2. Time saving: Quick commerce platforms save customers’ precious time by delivering products at their
doorstep, which is really important for busy lifestyles today.

3. Enhanced choices: customers get access to a wider variety of products, all in one app, which is very good
for new businesses as well.

4. Increased accessibility: It is very useful for late night deliveries or emergencies for the customers.

Negative Impacts:

1. Environmental Costs: More carbon emissions and wastage are on a rise due to frequent small orders from
the customers.

2. Impulsive buying: customers often end up over-spending and making unnecessary purchases due to
convenience

3. Fluctuations in service quality: In order to fulfill the orders in lesser time the service quality may be
compromised by the provider.

4, Getting used to Fast Service: Customers may expect instant results and lose patients with slower options.

The growth of g-commerce has been led by a lot of factors. Some of these are as follows:

1. Changing customer behavior: Due to COVID-19, the shopping habits of the customers were changed
completely due to restrictions in leaving home and risks of the virus. The people of urban areas shifted to q-
commerce as it saved their time and delivered their daily essentials like groceries within 10-20 minutes.

2. Support of digital payments: People prefer using online modes of payment which lead to a more
convenient way of shopping for the users and led to a rapid growth of g-commerce platforms
3. Digital age: Due to the easy access of smartphones to most people, quick commerce was easily adopted

by a large number of people. This was also supported by wide use of the internet in people’s daily life.

4, Heavy discounts and offers: A lot of g-commerce platforms majorly attracted their customers by imposing
heavy and fancy discounts on the essentials products which led to bulk purchasing by the users.

2. LITERATURE REVIEW

The past two decades have led to a huge evolution in fast delivery services. Due to increasing customer expectations, the
focus of online sellers went from same-day or one-day delivery to same-hour delivery. Companies like Blinkit and Zepto
introduced various new elements to this sector like dark stores (small warehouses which do not let customers to a walk-
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Abstract —Financial fraud, which involves fraudulent practices to acquire financial gains, has recently become a major issue
in businesses and organizations. It is inefficient, expensive, and time-consuming to discover fraudulent activities through
manual verifications and inspections. The intelligent detection of fraudulent transactions is made possible by artificial
intelligence through the evaluation of enormous amounts of financial data. Key components for ensuring operational integrity
and limiting financial losses in the financial services business include fraud detection and risk assessment. Due to the increasing
complexity of fraud schemes, traditional techniques of detection that depend on static rules and historical data are no longer
adequate. In order to better detect fraud and evaluate risk in the financial services sector, this study explores the application of
predictive analytics and machine learning (ML). Real-time data and adaptive algorithms are used to evaluate the performance
of ML techniques such as supervised learning, unsupervised learning, and ensemble methods in detecting fraudulent actions.
The results show a considerable improvement in detection accuracy and risk assessment over older methods. This paper also
explores the possible obstacles of deploying these technologies, such as data privacy concerns, interpretability, and the need for
ongoing model training.

Keywords—Fraud Detection, Machine Learning, Threat Cycle, Risk Management.

. INTRODUCTION

In recent years, numerous forms of financial fraud have become far more common and severe. Damage to private and
public property is a direct outcome of these acts. Terrorists could utilize the stolen funds to finance their attacks, which puts
national security at risk. Recognizing and tracking down instances of financial fraud is, thus, of the utmost importance. Financial
transactions and trade networks are complex, making it difficult to detect fraud. Take the following definition of money
laundering as an example: it is the practice of transferring funds or goods through transactions in order to mask their true origin
[1]. The inclusion of intentionally false information on product quality, quantity, or cost is typical in money laundering invoices.
All types of invoice fraud, including those involving quality, quantity, and price, are treated as minor exceptions when these
figures are used to build our detection policy.
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1.Abstract:

Environment degradation is a significant concern nowadays. Pro-environmental behaviour is pressured
upon individuals through a variety of governmental and societal channels. Actions and attitudes that
prevent further environmental damage or cause minimal environmental damage are considered pro-
environmental behaviour. Materialism, or the desire to acquire worldly commodities, causes
individuals to engage in overconsumption. Overconsumption causes overproduction, which stresses
the environment and society. However, ascription of responsibility and awareness of consequences
improve moral norms and help people make moral purchases. In addition, individuals' moral
consciences prohibit them from causing environmental damage or exhibiting an anti-environmental
disposition. A number of additional attitudinal characteristics, such as environmental concern, engage
individuals in environmentally responsible purchasing and attitude. In this study environmental
concern and moral norms mediate materialism and green purchasing behaviour, while ascription of
responsibility and awareness of consequences predict moral norms. This model extends Schwartz's
(1977) Norms Activation model. Self-administered questionnaires were used to survey 435 Indian
clients from various demographics. Materialism negatively affected green purchase behaviour and
intention. Conversely, moral norms may mediate green purchase behaviour, while environmental
concern may not. Additionally, it was anticipated that ascription of responsibility may not significantly
affect moral norms and, consequently, green purchase behaviour.

Keywords:
Materialism, Ascription of responsibility, Awareness of consequence, environmental concern, Moral
norms, Green purchase behavior.

2.Introduction:

Our purchases affect the environment. Increased consumption increases production, which increases
waste. Non-biodegradable waste like plastic and metal harms the ecosystem. We must protect the
environment and behave sustainably (Suki, 2016). The term materialism (MAT) describes the desire
to accumulate material goods. Materialistic people would be insatiably driven to acquire material
goods and would not give environmental issues any thought. Several research have shown that certain
people act with environmental consciousness due to an innate feeling of social responsibility (van der
Werff et al., 2013). This research looked at how MAT affects moral norms (MNS) and, in turn, how
intentions and behaviours related to green purchases are ultimately determined. In order to determine
a person's propensity towards MAT, researchers examine the three components of MAT: centrality,
ownership of material objects, and enjoyment received from owning commodities (Kilbourne and
Pickett, 2008). Our goal is to evaluate the particular impact that material character has on MNS,
awareness of consequence (AC), environmental concern (EC), and ascription of responsibility (AR)
—which influence green purchasing behaviours (GPB). For this, the Norms Activation Model (NAM;
Schwartz, 1977) is employed. Kaiser (2006) pointed out that, in the context of environmental
preservation, a model predicting consumers' intentions to engage in conservation action may include
a moral component. In this study, we included MAT into the NAM model and included factors like
EC and belief. The New Environmental Paradigm (NEP) includes EC (Dunlap and Kent, 1978). Past
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ABSTRACT

Human resources activities have been utilized as a metric for evaluating the efficacy of
businesses on numerous occasions. One of the defining characteristics of human resources
management is that increased productivity results from the organization's personnel. The link
between HRM and performance has been a topic of much discussion in the last several years.
Previous studies have shown the influence of HRM practices on the performance of
organizations. However, scholars have advocated for an examination of the correlation
between human resource management (HRM) procedures and the overall performance of
organizations, focusing specifically on the intermediary role that employee retention plays.
Consequently, the principal objective of this research endeavour is to examine the mediating
function that employee retention serves in the connection between organizational
performance and human resources management practices. Based on the literature, the paper
concludes that employee retention may be an attenuating factor in the relationship between
HRM practices and organizational performance.

KEYWORDS: Human resources management, employee retention, human resources
management practices, organizational performance.

INTRODUCTION

Organizations manifest in a wide variety of forms and magnitudes, and are frequently
differentiated by discrepancies as opposed to consistency. However, these businesses share a
common characteristic: they have “attained success”, a term that refers to the competencies,
expertise, and experience of their employees (Development and Learning organizations,
2011). This serves as an additional rationale for the historical inclusion of human resources-
related concerns in organisational performance monitoring. This further underscores the
distinctiveness of HRM, which is its ability to enhance the performance of the organization's
personnel (Guest, 1997). Recently, favourable assertions were made regarding the correlation
between human resources management (HRM) and performance. However, the connection
between HR practices and the success of businesses or organizations in a variety of contexts
has not been thoroughly investigated in the scientific literature.

According to numerous research papers, there is a strong link between HRM practices and
organizational performance. As Katou (2008) noted, for instance, HRM methods have a
direct influence on the behaviour, attitude and skills of individuals of people—HRM
outcomes—which subsequently enhances the performance of the organisation. Accordingly,
the preservation of organisational efficacy has been significantly reliant on human resources,
according to Pleffer (2000).

While the notion that HRM enhances organisational performance (OP) is generally accepted,
further investigation is necessary to establish more robust evidence regarding the correlation
between HRM and performance in developing countries, including Libya. The criticisms
levelled against the correlation between HRM practices and OP by other authors are a further
cause for concern (Katou, 2008; Gerhart, 2005). They claimed that their relationship was
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imprecise in terms of the exact series of actions that lead to the stated result. They postulated
intermediary or intervening stages in the relationship between HRM practices and
performance on this basis (Becker & Gerhart, 1996). This implies that supplementing the
relationship between HRM practices and OP with mediators and moderators could be
advantageous. The research concludes that HRM Outcomes—more specifically, “employee
retention” (ER) —will serve as a mediator between HRM practices and OP on the basis of
this line of reasoning. Prior research on the relationship between HRM practices and OP has
not given ER sufficient consideration as one of the components of HRM Outcomes (Bowen
& Ostroff, 2004 and Collins & Smith, 2006). Wright, Gardner, Moyiham & Allen (2005) and
Purcell, Kinnie, Hutchinson, Rayton & Swart (2003) argue that further investigation is
required to fully comprehend the correlation between HRM practices and OP. Such
investigation should focus on the mediating function of HRM outcomes, Like ER. Therefore,
the primary objective of this study is to determine the mediating role of HRM outcomes,
specifically staff retention, in the relationship between HRM practices and OP.

HRM PRACTICES

Since certain HRM policies and practices have repeatedly demonstrated to be more
successful than others, it is advised that all companies or businesses apply the best ones based
on empirical data. Even though a great deal of research has been done on HRM practices, a
lot of them have simply examined certain facets of the issue. After conducting a review of the
literature, Khan (2010) determined that employee participation, performance evaluation,
compensation and reward, recruiting and selection, and training and development are the five
essential HRM activities. Remarkably, these procedures are among the ten HRM procedures
that will be used to assess the effects of these initiatives in this research on OP.

ORGANIZATIONAL PLANNING

Empirical study indicates that the construction of well-defined organisational aims and
objectives determines the influence or formation of work productivity and staff retention. For
instance, Kim et al. (2005) found that organisational direction and support impact employee
work satisfaction, which in turn impacts organisational commitment overall. Morncaz, Zhao,
and Kay (2009) mention this study. Susskind et al. (2000) performed an empirical analysis
which revealed that the impression of organisational support has a major influence on
workers’ commitment and job-satisfaction to their companies. In a different study on high
performance work practices, the US Department of Labour (1993) came to the conclusion
that teamwork would increase job satisfaction and decrease turnover by enabling employees
to take part in goal-setting, decision-making, and the overall direction of the business.
Furthermore, an abundance of past studies have found that “extra work methods, such as total
quality management, which result in productivity gains, have a positive impact on worker
motivation and commitment to the company” (MacDuffie, 1995; Pfeffer, 1994). Because
total quality management and high-performance work practices—Ilike participation and
employee engagement—help to foster job satisfaction, it is not surprising that organisations
that use them see lower attrition rates among non-management staff (Cho et al. 2006;
Huselid, 1995). favourable effect on dedication to the organisation and motivation” (Huselid,
1995; Osterman, 1994). Therefore, it should come as no surprise that companies
implementing high-performance work practices—Ilike employee engagement and total quality
management—have lower non-managerial employee turnover rates because these practices
contribute to job satisfaction (Cho et al., 2006; Huselid, 1995).

STAFFING
The personnel selection procedure is an integral component of workforce planning. The
selection process is one of the most difficult procedures to execute despite having a
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ABSTRACT

The evolution of digitization, emerging technologies, and artificial intelligence necessitates organizations to
adapt their operational approaches and skill sets to achieve strategic goals effectively. HR analytics emerges as
the empirical cornerstone empowering organizations to make informed decisions regarding human capital and
strategic initiatives, thereby enhancing their competitive edge. However, the scholarly exploration of theory-driven
paradigms in HR analytics adoption remains limited.

Additionally, there exists a dearth of literature on HR analytics concerning contextual influences shaping

organizational capabilities in this domain.

INTRODUCTION

Over time and in various contexts, human resource
practices have evolved from handling legal and
other mandatory tasks to becoming a trusted partner for
entrepreneurs in the development and implementation
of business strategies (Buller and McEvoy, 2012)1.
Human resource management (HRM) has been
essential in helping business entrepreneurs organise
the data gathered from pertinent procedures since the
very beginning of the 20th century (Kavanagh et al.,
2015)2. Data usage has evolved; first, it was gathered
to track employee information, but later, it focused on
meeting the legal requirements of employment (Ferris
et al., 2007)3.With growing knowledge of employee
productivity and their beneficial function in providing
vitality to HRM, ever more varied data were gathered
(Ulrich and Dulebohn, 2015)4. It is a well-known fact
that the information technology sector’s explosive
growth has been credited as being the main factor
behind this new transition (Strohmeier, 2007)5.

Studies reveal that the needs-driven approach to the
Human Resource (HR) function has given way to
opportunities and capabilities-driven approaches
(Mitsakis, 2014)6. In the need-driven tradition, HR’s
responsibility was to assess the organization’s talent
gaps and address them (Mabey and Salaman 1995)7.
However, under the opportunity-driven tradition, HR’s

www.isteonline.in Vol. 47

Special Issue,

job was to concentrate on employees’ learning potential,
giving special attention to abilities like systematic
thinking that would help them actively participate in the
organization’s strategic planning. The goal of HR in the
capability-driven tradition is to provide executive and
managerial capabilities that can have a major impact on
the organization’s success (Hillyard, 2000)8. Metrics
and analytics have become more popular as a result of
the HR function’s evolution, despite the fact that HR
practitioners have frequently disregarded this (Vargas,
2015)9.

Organisations place a high value on HR decision-
making and the necessity of a strong connection between
HR and other departments. Accordingly, a great deal
of research has been done to assess the effectiveness
and value of HR initiatives in an effort to empower HR
practitioners by offering tools to improve organisational
associations and decision-making. Numerical models
are often used in this (Becker, 1964)10, (Becker et al.,
2001)11, (Fiocco, 2017)12,(Fitz-Enz, 1984)13,(Toulson
and Dewe, 2004)14.

It seems as though there is increasing pressure on
HR professionals to demonstrate their value to the
company. In terms of decision-making and strategy
from an HR viewpoint, this need needs to be translated
into a novel notion or subject that characterises one
of the main movements of the current day (Falletta,
2014)15, Marler and Boudreau, 2017)16.Levenson
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(2011)17 proposed that the application of analytics
and metrics can improve the decision-making process
in organisations concerning human resources and HR.
HR practitioners can enhance their alignment with their
organization’s objectives by utilising Human Resource
Analytics (HRA).

Furthermore, via the use of predictive analytics, they
can develop into strategic partners for the company
(Vargas, 2015)18. From a financial standpoint, Cascio
and Boudreau (2011)19 proposed that the usage of HRA
would help HR professionals form different perspectives
on how they contribute to the financial goals of the
businesses by developing appropriate metrics. One
example of this would be the tracking, analysis, and use
of workplace accident data for forecasting insurance
costs, employee attendance, and other HR needs as
needed.HRA is a phrase that has been described in a
variety of ways, but to put it simply, it refers to the
process of using data to support choices on HR systems,
practices, and policies.

Thus, HRA supports organisational management’s
ongoing learning process by encouraging them to
examine data before making decisions (Rasmussen
and Ulrich, 2015)20. This is corroborated by the fact
that HRA offers an invaluable framework and toolkit
for measuring and evaluating the efficacy of HR-related
procedures, interventions, and initiatives (Lydgate,
2018)21, (Mortensen et al. 2015)22 have described
a generic analytics discipline. It involves the fusion
of quantitative methodologies, decision-making,
and advanced technologies. To put it another way,
analytics includes tools for effectively processing data,
quantitative techniques for analysing corporate data,
and the theories, instruments, and procedures that go
into them.

Three major developments that have an impact on how
businesses operate today have contributed to the growth
of HRA. First, there is more rivalry now because
businesses operate in a global setting. Technology
has advanced in tandem with this. As a result, the HR
department had to change in order to adapt to the new
competitive environment(Beer, 1997)24(Caldwell,
2003)25,(Haines and Lafleur, 2008)26.Second, as
businesses became more globalised, people realised
how important human capital was from a competitive
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standpoint and how it indicated outstanding human
capital management (Bassi 2011)26 , Dias and Sousa,
2015)27. Third, business analytics emerged as a way to
handle massive volumes of data with the introduction of
big data, and this trend has also reached HR.

The HRM administrators have been able to gather data
more effectively for processing and later storing for
future use by utilising this new technology. Thus, in the
end, the entire procedure saves time when it comes to
assigning administrators to new positions.

In its early stages, personnel management served
as the central focus of HRM, which was seen as
an administratively oriented profession. The HRM
administrators placed a strong emphasis on carrying out
these tasks as efficiently as possible because employees
were essentially being treated like business expenses.
These days, strategic HRM has created essential
HR practices that help business owners reach their
objectives and, eventually, increase their profitability
(Walsh et al., 2010)28. Nevertheless, it is noted that
in spite of its vital efforts, strategic HRM has not yet
succeeded in reaching the goal of being a strategic
partner. The primary cause of this failure is the lack of
proper information regarding workforce-related issues
(Lawler et al., 2004)29.The data-driven HRM approach
is thought to be the most appropriate one to address this
problem (Pape, 2016)30.

The experts discussed adopting an outside-in approach
to improve the efficacy of HRM practices in addition
to data-driven measurement and related decision-
based activities (Brockbank, 2015)31. It is clear from
all of these assessments that HR should place a strong
emphasis on its function from the standpoint of strategic
partnerships. By doing this, individuals participate in
external decision-making activities in addition to data-
driven decision-making procedures. Despite the lofty
claims made about the potential of HR analytics, the
comparatively published research in this field raises
questions about its true use and worth. A recent Deloitte
study states that it has been found that while just 8% of
the organisations in the research area voted in favour
of HR analytics’ strong analytical capabilities, one-third
of them are still actively developing the technology
(Deloitte, 2015)32. With the exception of these, not
much has changed from prior years in this area. It is
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ABSTRACT

The emergence of digital banking has resulted in a notable transformation in the range of services provided by
banks to their customers. Consumers have access to more options for the quicker delivery of services related to
finance with the use of digital payment system, which expands the breadth of these services. Digital banking can
fulfil the aim of the financial inclusion and can also increase the digital transactions due to cyber security. This
paper analyses the impact of Financial inclusion and Cyber security on Digital Banking. Both descriptive and
analytical research methods are used in the analysis. A structured questionnaire was developed to achieve the
objectives of the research. Data collected from the respondents is analyzed by using various statistical tools like
normality test, Cronbach alpha, Exploratory Factor Analysis, Multicollinearity test, One way anova, Correlation
test and Regression test. For the analysis of data SPSS 25 was used. For initial work MS Excel was used. Later on

data was exported to SPSS 25.

KEYWORDS: Digital banking, Financial inclusion, Cyber security.

INTRODUCTION

Digital Banking refers to providing of banking
services that is computerized (the automation of
traditional banking services), in which consumers can
have approachability to the financial products and the
services that are given by banks through the means of
the internet. This provides more personalised services
to the customers. Digital banking can fulfil the aim
of the Financial inclusion. Financial inclusion is the
comprehensive endeavor of ensuring equitable access
to banking and financial products and services for all
individuals within a given society, devoid of any form
of discrimination or favoritism. The major aim of this
initiative is to foster economic inclusion by offering
essential financial services to all individuals within
society, irrespective of their revenue or savings level.
Cybersecurity is a critical aspect of digital banking
due to the sensitive nature of financial transactions and
the potential risks associated with online platforms.
By implementing robust cybersecurity measures and
staying vigilant against evolving threats, banks can
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mitigate risks and build trust with customers in their
digital banking services.

REVIEW OF LITERATURE

Barua, Kathuria, and Malik (2016) - According to the
findings India possessed a number of strategic assets
that created favorable conditions for the deployment
of technology to increase financial inclusion. Aadhar,
the country’s national identification system, robust
financial networks, the Indian postal service, thriving
mobile networks with billions of connections, and
inclusion Indian posts all fall into this category. GPFI
(2017) - The report presented by the GPFI highlights
that a key factor contributing to is the widespread use of
progressive digital services, facilitated by a legislative
and policy framework that supports such advancements.
Between 2011 and 2014, there was a global increase of
700 million people who were given access to formal
financial services as a result of the proliferation of
new digital financial services. Lee, K. C., & Chung,
N. (2009) He has concentrated on how customers’
trust and satisfaction are impacted by the three quality
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elements connected to mobile banking: system quality,
information quality, and interface design quality. His
suggested study model evaluates the potential effects of
these three external quality determinants on satisfaction
and trust, drawing on the work of DeLone and McLean.
Ozili (2018) - According to the findings, a model was
developed to show the roles that the government,
Fintech companies, and banks play in digital finance
and financial inclusion. For the purpose of achieving
financial inclusion through digital banking, there is a
requirement for comprehensive financial data inclusion.
Comprehensive financial data inclusion refers to the
process of combining the biometric information of
a whole population with their bank accounts. This
can give a dual set of benefits: firstly, the verification
and tracing of financial transactions done via digital
mode, and secondly, the monitoring of the income
and demographic profile of users of digital financial
services. Both of these benefits can be obtained. The
capacity of the public to participate in the digital
environment, as well as their willingness to do so, is a
crucial prerequisite for reaching high levels of financial
inclusion.

Research Gap

Regarding geographical concerns, plenty of studies
regarding Financial Inclusion and Digital Banking
are from African countries and South Asian countries
specific. In India studies related to concerned subject
started after Financial inclusion Drive and India Digital
Program. The majority of articles were based on
survey method and very less articles were based  on
experiment method. Moreover the study on Financial
Inclusion and cyber security in shaping the digital
banking is not explored much.

Objectives

*+ To study and explore the impact of Financial
Inclusion on Digital Banking.

* To find the association of other factors like gender,
ease, accessibility and adaptability with the Digital
Banking.

* To examine the relationship between Digital
Banking Usage and the Cyber Security.

 To study the association of other factors like
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demographic  factors, digital skills, strong
passwords safety etc. with the Cyber Security.

RESEARCH METHODOLOGY

The current study utilizes a combination of primary and
secondary data sources. Both descriptive and analytical
research methods are used in the research. Descriptive
research is used to describe the demographic profile
of the respondent like age, qualification, marital
status etc. A structured questionnaire was developed
to achieve the objectives of the research. Data was
collected from 410 respondents from Bareilly and
nearby areas. The researcher chose Convenience and
Snow Ball Sampling methods for data collection. The
data is analyzed by using various statistical tools like
normality test, Cronbach alpha, Exploratory Factor
Analysis, Multicollinearity test, One way anova,
Correlation test and Regression test. For the analysis of
data SPSS 25 was used.

Hypotheses

HO1: There is no impact of Financial Inclusion on
Digital Banking

HO02: There is no association of factors like gender, ease,
accessibility and adaptability with the Digital Banking

HO3: There is no relationship between Digital Banking
Usage and Cyber Security

HO04: There is no association of other factors like age,
digital skills, strong passwords safety etc. with the
Digital Banking.

Data Interpretation and Analysis

Table 1

Demographics Number

Gender Male 215
Female 195

Age (in years) Less than 25 85
25-35 135
36-50 130
More than 50 60

Marital status Married 155
Unmarried 255
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ABSTRACT

HRM has been reinvented at global level on account of massive developments and innovative
technologies called artificial intelligence. Al is being extensively used in HRM because of which, the
interaction between various organizational relationships has changed, resulting in an increase in HRM
activities. Given this, it becomes theoretically important to understand what the different frameworks
of Al in HRM through a structured review of the literature are so that the companies can better
implement Al in HRM to harness its capabilities for the success of the human resources. In this study,
we conduct a systematic review of Al in HRM to explicate what are the different frameworks
developed by researchers to date on the concept. We classify these studies, discuss noteworthy
theories, and identify important research methods. We believe that an understanding and exploration
of different frameworks of Al in HRM can provide a useful basis for future Al in HRM research.

Keywords:
Artificial intelligence, Frameworks, Human resource management

INTRODUCTION

HRM has been reinvented at global level on account of massive developments and innovative
technologies called artificial intelligence (Ancarani, DiMauro, Mascali, 2009). Because of this Al’s
use in HRM, the interaction between various organizational relationships has changed, resulting in an
increase in HRM activities (Marler & Parry, 2016).

Although, HRM’s connection with automation was known in years back since industrial revolution,
invention of Al has changed it both physically and mentally. Integration of Al with HRM is however,
providing alternatives to such HRM functions which were traditionally performed through human
interaction thus changing the style and type of work (Luo, Tong, Fang & Qu, 2019; Colbert, Yee &
George, 2016). Based on this, Al is increasingly attracting the attention of most of the industry experts
(Go & Sundar 2019; Thomaz, Salge, Karahanna & Hulland, 2020) Al has transformed and provided
strength to traditional HRM functions but obsolescence of specific industry jobs (Lariviere, Bowen,
Andreassen, Kunz, Sirianni, Voss, Weunderlich & DeKeyser, 2017). Al has improved HRM functions
such as recruitment and selection (Cooke, Liu, Liu & Chen, 2019; Pan, Froese, Liu, Hu & Ye, 2021),
performance management (Parry & Tyson, 2011; Nazri, Ghani, Abdullah, Ayu & Nor, 2019), training
and development (Jerman, Pejic-Bach & Aleski, 2020), employee satisfaction (Rustam, Ashraf,
Shafique, Mehmood, Ullah & Sang-Choi, 2021), talent management (Gurusinghe, Arachchige &
Dyarathna, 2021), compensation management (Escolar-Jimenez,2019), employee turnover (Mer &
Virdi, 2022), job design (Verma & Singh, 2022), employee engagement (Wijayati et al., 2022),
knowledge management( De Carvalho Botega & Da Silva, 2020) and job performance (Vrontis et al.,
2021). As Al is integrated into these HRM procedures, it efficiently supports a variety of HRM
functions while also increasing the speed of the process (Bondarouk, Harms & Lepak 2017; Park,
2018). Similarly, Al-enabled HRM is seen as a catalyst for technological progress via improved work
culture (Zanko, Badham, Couchman & Schubert 2008).

Still further, Al linked HRM is the focus of several HRM studies worldwide (Cooke et al., 2019;
Dulebohn & Hoch, 2017). Scholars associated with such a study highlight the relative importance of
Al- linked HRM and its positive contribution towards distinct organizations.

Though in VUCA world, artificial intelligence has gained tremendous popularity and expanded
exponentially in all areas but still there is a lack of understanding on its application and analytics in
HRM, as a result the contribution of Al in HRM theory and practice is still a black-box. In other words,
the topic is still in its nascent stage among scholars and practitioners demanding detail investigation.
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Abstract— Atrtificial Intelligence (Al), a prominent term now a days used by every individual, is
basically replication of human intelligence that is being processed by machines mainly computers.
It result to tremendous growth in business sectors, as a result of attaining efficiency in every aspect
also helps businesses in automating routine work, achieving business insights by analysing the
data and captivating with customers and employees so that efficiency can be achieved by the
business as we all know that how significant human resource department of the company which
help the business to comply with the needful by managing the employee work cycle in organisation
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Abstract:

A revolutionary chance to improve consumer engagement exists with the incorporation of Al. This
proposed delves at the various ways generative Al may be used in digital marketing campaigns,
highlighting how it can change the way customers engage and content is made. Personalized
content, made possible by Al's capacity to sift through mountains of customer data, is the main
emphasis. Chatbots and virtual assistants powered by artificial intelligence are also investigated in
the study for their potential to offer real-time assistance and interactivity. By improving the user
experience and Kkeeping their attention, this technology encourages more in-depth brand
involvement. The article also assesses how well Al-powered social media strategy optimization
works. Increased conversion rates, better engagement, and fine-tuned marketing tactics are the
results of this automation. Finally, the article takes into account the growing significance of
optimizing digital marketing campaigns for voice and visual searches, where artificial intelligence
improves content visibility and accessibility through these new search methods. In this proposed to
show that generative Al is essential to developing marketing tactics that are more tailored to each
individual, creative, and responsive than ever before. Generative Al is a game-changer for digital
marketing efforts because it combines creativity, efficiency, and personalization to increase client
engagement.

Keywords— Digital Marketing, Support Vector Machines (SVM), Customer Engagement.
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I. INTRODUCTION

Smartphones, smart products, the 10T, artificial intelligence (Al), and progressive machine learning
are just a few examples of the digital technology and devices that are changing consumers' and
clients' lives. The advent of these transformational trends has created an immediate requirement for
corporate entities to swiftly modify their operational paradigms to keep up with the rapid changes
occurring in their environment[1]. To keep a firm footing in the unpredictable market, to lead a
prosperous life, to increase market dominance wisely, and to maximize financial gains in business,
one must comprehend the frameworks that arise from these expanding paths in the global
marketplace. As a result, you need to rethink your marketing strategies, keeping an eye on new
developments in IT and making sure you're up-to-date on all the latest news and developments.
These points show that there is more to modern digital marketing than simply using the internet.
The key to success in this field is to tackle the marketing phenomenon methodically and make sure
the digital concept is integrated into every part of marketing. All aspects of marketing will have to
be carefully considered for this. By altering how companies interact with consumers and encourage
the expansion of their brands, artificial intelligence (Al) has shook up the marketing industry[2].
Artificial intelligence (Al) encompasses a wide range of techniques and tools, including algorithms
for machine learning, data-driven decision-making, predictive analytics, and natural language
processing. When it comes to analyzing consumer behavior, artificial intelligence has been a game-
changer for marketers. Less targeted and less customized communications were the result of
conventional systems' over-reliance on demographic data and overly broad attempts at
segmentation. Still, thanks to Al-powered tools, marketers can swiftly sift through mountains of
data. Customers' tastes, habits, and purchasing patterns can be better understood in this way. To
identify patterns and sentiment, Al systems may, for instance, comb through reviews, social media
posts, and browser histories. Advertisers can use this data to make their ads more relevant to each
individual. In addition, Al makes it easier to create tailored marketing campaigns that speak to each
customer personally[3]. Using a user's previous interactions and preferences to inform sales and
suggestions, marketers can leverage machine learning algorithms to deliver highly targeted content.
The author delves into the dynamic realm of marketing and technology in Analyzing Al in
Marketing: The Transformation of Customer Engagement Strategies, shedding light on the
profound impact that Al has had and will have on the manner in which businesses engage with their
customers. Changes in consumer tastes, technological advancements, and general market
circumstances keep the marketing environment fresh and unpredictable. In this context, Al has
emerged as a game-changer, allowing businesses to do more than just keep up with the times; they
can shape them. With its help, marketers can optimize advertising campaigns, tailor experiences for
customers on a large scale, make data-driven decisions, and enhance the customer journey
overall[4]. As the complexity of Al-driven marketing approaches increases, it is crucial for both
academics and businesses to examine and understand how these breakthroughs impact customer
engagement tactics. The multifaceted use of Al in advertising is the subject of this study's
exhaustive investigation. This article explores the ways in which Al algorithms mine and process
data for valuable insights, how Al is being incorporated into models to predict consumer behavior,
how chatbots and virtual assistants are being developed to engage in real-time conversations with
customers, and the ethical considerations that arise as a result of the push for more targeted
advertising. Through an examination of these facets, our aim is to offer a thorough understanding of
the game-changing potential of Al in advertising and practical guidance on how businesses may
leverage Al to enhance client engagement tactics.

Il. LITERATURE SURVEY

Understanding fundamental concepts and phrases helps explain machine learning's (ML) function in
retail. The field revolves around mathematical models of real-world events [5]. Data, regardless of
structure, is used to build models. Tabular data is structured, but unstructured data contains text,
photos, and audio. A tree-like structure mimics options and their effects in Decision trees (DT),
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ABSTRACT

This study investigates the effectiveness of a 10-week Mindfulness-Based Cognitive Behavioral Therapy (MBCBT)
intervention in reducing symptoms of depression, anxiety, and stress among elderly individuals. Psychological distress is
increasingly prevalent in older adults, yet non-pharmacological interventions remain underutilized in geriatric care.
Employing a quasi-experimental pre-post design, the study was conducted with a purposive sample of 55 elderly participants
aged between 60 and 75 years, selected based on their scores on the Depression Anxiety Stress Scale-21 (DASS-21). The
participants were categorized into three groups according to their dominant psychological concern—depression, anxiety, or
stress. Each group underwent a structured 10-week MBCBT program combining mindfulness techniques and cognitive-
behavioral strategies tailored to the needs of older adults. Post-intervention analysis revealed a significant reduction in DASS-
21 scores across all three groups, indicating improved emotional regulation and mental well-being. The findings support the
integration of MBCBT into community mental health programs for the elderly, offering a promising alternative to
medication-based treatment.

Keywords: Mindfulness-Based CBT, Elderly Mental Health, Depression, Anxiety, Stress, Quasi-Experimental Study

INTRODUCTION
Mindfulness-Based Cognitive Behavioral Therapy (MBCBT)

Mindfulness-Based Cognitive Behavioral Therapy (MBCBT) is an integrated therapeutic approach that combines
mindfulness practices with cognitive behavioral strategies. Mindfulness, originating from Buddhist traditions, involves the
cultivation of present-moment awareness and non-judgmental acceptance of one’s thoughts, feelings, and bodily sensations
(Yang et al., 2024) (Doucerain & Benkirane, 2025). The cognitive-behavioral component, grounded in the work of Aaron
Beck, emphasizes the identification and restructuring of maladaptive thought patterns and behaviors (Ye et al., 2024).
MBCBT, by merging these two powerful approaches, aims to address the emotional and cognitive aspects of mental health,
particularly in the management of mood disorders like depression, anxiety, and stress (Falahi et al., 2024). This intervention
has been shown to enhance emotional regulation, reduce symptoms of psychological distress, and improve overall well-being
(Sarrami Foroushani et al., 2024) (Pandya, 2025). While MBCBT has been widely used with various age groups, its
application within geriatric populations is still emerging, with preliminary evidence suggesting its potential benefits in
improving mental health outcomes among the elderly (Balish, 2025).

Introduction to Depression

Depression is a common and debilitating mental health condition characterized by persistent feelings of sadness,
hopelessness, and a lack of interest or pleasure in daily activities. It is often accompanied by physical symptoms such as
changes in appetite, sleep disturbances, and fatigue (Suwal et al., 2024). In the elderly population, depression is particularly
concerning due to its potential to negatively affect overall functioning and quality of life (Tabei et al., 2025). As people age,
they may face unique stressors, including physical decline, loss of loved ones, and social isolation, all of which can contribute
to the onset of depressive symptoms (Cruz et al., 2025). Depression in older adults is frequently underdiagnosed and
undertreated, as symptoms may be mistaken for normal aging processes or physical illness (Zhang et al., 2025). Cognitive-
behavioral therapy (CBT) has long been recognized as an effective treatment for depression, and when combined with
mindfulness practices, MBCBT offers a holistic approach that not only addresses negative thought patterns but also helps
individuals develop greater emotional awareness and resilience (Yuniartika et al., 2024).
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Introduction to Anxiety

Anxiety is a psychological condition that involves excessive worry, fear, and apprehension, often about future
events or situations. In the elderly, anxiety can manifest in various forms, such as generalized anxiety disorder, social anxiety,
and panic attacks. The aging process brings about changes in physical health, cognitive functioning, and social circumstances,
which can increase the risk of developing anxiety disorders (Liu et al., 2025). Additionally, anxiety in older adults is
frequently associated with chronic health conditions, medication use, and significant life transitions, such as retirement or
the loss of a spouse. The symptoms of anxiety can severely impact daily functioning and overall well-being, leading to a
reduced quality of life (Zhang et al., 2022). Cognitive-behavioral therapy (CBT) is an established treatment for anxiety, and
when integrated with mindfulness practices, it helps individuals in the elderly population develop coping strategies to manage
stressors and reduce their physiological and emotional response to anxiety-provoking situations (Piva et al., 2023). MBCBT
is increasingly being explored as an effective intervention for elderly individuals, helping them cultivate present-moment
awareness and challenge maladaptive thought patterns that contribute to anxiety (Yildirim et al., 2021).

Introduction to Stress

Stress refers to the psychological and physiological response to external pressures or demands, known as stressors.
While stress is a normal part of life, chronic stress can have serious negative effects on both mental and physical health
(Amicucci et al., 2021). In elderly populations, stress often arises from multiple sources, including age-related changes,
chronic health conditions, caregiving responsibilities, and financial concerns (Beniusiene et al., 2024). Persistent stress can
exacerbate existing mental health conditions, such as depression and anxiety, and contribute to the onset of physical health
problems, including cardiovascular disease, hypertension, and compromised immune function. The experience of stress in
older adults can be compounded by cognitive decline, leading to increased vulnerability and reduced ability to cope. MBCBT
offers a promising intervention for managing stress in the elderly by teaching techniques to enhance emotional regulation,
improve coping skills, and foster greater awareness of the present moment (Parandin, 2024). By addressing both the cognitive
and emotional aspects of stress, MBCBT can help elderly individuals reduce their stress levels and improve their overall
psychological well-being (Herdian et al., 2024).

Together, MBCBT serves as a comprehensive intervention that addresses the emotional and cognitive components
of depression, anxiety, and stress among the elderly (Talukdar et al., 2024). As the population ages, there is an increasing
need for effective, non-pharmacological treatment options for mental health challenges that commonly arise. By combining
the strengths of mindfulness and cognitive-behavioral strategies, MBCBT provides a holistic approach that can help elderly
individuals manage their emotional distress and improve their quality of life (Ahmed et al., 2024). The growing body of
research on MBCBT suggests that it holds significant promise for addressing the mental health needs of older adults, and
further studies are needed to validate its effectiveness in diverse elderly populations.

THEORETICAL FRAMEWORK

The theoretical framework for this study is grounded in the integration of Mindfulness-Based Cognitive Behavioral
Therapy (MBCBT) and Cognitive Behavioral Theory (CBT). CBT, developed by Aaron Beck in the 1960s, posits that
individuals' thoughts influence their emotions and behaviors, and by modifying negative thought patterns, emotional and
behavioral responses can be altered. Mindfulness, rooted in Buddhist practices and popularized in psychological therapy by
Jon Kabat-Zinn, involves focusing attention on the present moment with a non-judgmental awareness of thoughts, feelings,
and bodily sensations.

When combined, MBCBT blends mindfulness techniques—such as meditation, body scanning, and mindful
breathing—with cognitive restructuring techniques from CBT, aiming to improve emotional regulation, reduce maladaptive
thinking, and foster a more balanced response to stressors. This combination is especially beneficial for elderly populations,
as it enhances their ability to manage the cognitive and emotional challenges associated with aging, including the common
psychological issues of depression, anxiety, and stress.

The application of this integrated approach is grounded in the Biopsychosocial Model, which emphasizes the
interconnection of biological, psychological, and social factors in the development of mental health disorders. By addressing
cognitive distortions (psychological), promoting emotional awareness (psychological), and considering age-related
physiological changes (biological), MBCBT offers a holistic treatment for the elderly.

Additionally, the Stress-Vulnerability Model is also applicable to the elderly, recognizing that stress, compounded
by age-related vulnerability, increases the risk of mental health issues. MBCBT’s focus on mindfulness and cognitive
restructuring aims to reduce the impact of stressors by fostering psychological well-being, thereby lowering the risk of
depression and anxiety in elderly individuals.
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ABSTRACT

Purpose: The purpose of this study is to investigate the conceptualization of skillset development, particularly in
the context of higher education, with a focus on its impact on employability. Given the challenges faced by
graduates in meeting the expectations of employers due to perceived deficiencies in their skills and abilities, this
research aims to explore the varied skills, personal traits, and knowledge bases necessary for successful
employability. By conducting a review of existing literature and meta-analysis of research investigations, the study
seeks to elucidate the theoretical underpinnings of skillset development, particularly in the context of the COVID-
19 pandemic.

Methods: This study employs a systematic approach, involving a review of existing literature and a meta-analysis
of research investigations on skillset development. Special attention is given to employability skills, task-related
skills, self-management, and technical knowledge required by employers. The researchers analyze scholarly
articles and empirical studies to identify conceptual frameworks and key themes related to skillset development in
higher education. Through rigorous examination and synthesis of this literature, the study aims to contribute to a
deeper understanding of skillset development processes and their implications for employability.

Results and discussion: The review and meta-analysis of research investigations reveal insights into the
multifaceted nature of skillset development in higher education. Employability skills, task-related skills, self-
management, and technical knowledge emerge as critical components influencing graduates' success in the job
market. The study discusses how these skills and attributes are conceptualized and cultivated within the educational
context, considering factors such as pedagogical approaches, curriculum design, and industry relevance.
Furthermore, the impact of the COVID-19 pandemic on skillset development and employability is examined,
highlighting both challenges and opportunities for higher education institutions and graduates.

Implications of the research: The findings of this research have significant implications for higher education
institutions, policymakers, employers, and graduates. By providing insights into the conceptualization and
development of employability skills, the study informs strategies for curriculum design, teaching methodologies,
and career counseling services. Additionally, the research underscores the importance of addressing the diverse
skill needs of industries and adapting educational practices to meet evolving demands. For graduates, the study
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Evaluating Education's Impact on Workplace Readiness: A Meta-Analytical Examination

offers guidance on enhancing their skillset and improving their employability in a competitive job market,
particularly in the context of post-pandemic recovery and economic transformation.

Originality/value: This study contributes to the literature by offering a comprehensive analysis of skillset
development in higher education and its implications for employability. By synthesizing existing research and
identifying key themes, the study provides a theoretical framework for understanding skill acquisition and
enhancement processes. Moreover, the examination of skillset development during the COVID-19 pandemic adds
a novel perspective to the literature, shedding light on the challenges and opportunities presented by this
unprecedented global event. Overall, this research offers valuable insights for stakeholders involved in education,
workforce development, and career advancement.

Keywords: Skills, Higher Education, Employability, Industry Expectations, Meta-Analysis, Systematic Review.

AVALIANDO O IMPACTO DA EDUCAGAO NA PRONTIDAO PARA O LOCAL DE TRABALHO: A
META-ANALYTICAL EXAMINATION (UM EXAME META-ANALITICO)

RESUMO

Objectivo: O objectivo deste estudo é investigar a conceptualizagdo do desenvolvimento de conjuntos de
competéncias, particularmente no contexto do ensino superior, com foco no seu impacto na empregabilidade. Dados
os desafios enfrentados pelos graduados para atender as expectativas dos empregadores devido as deficiéncias
percebidas em suas competéncias e habilidades, esta pesquisa visa explorar as diversas competéncias, caracteristicas
pessoais e bases de conhecimento necessarias para uma empregabilidade bem-sucedida. Ao realizar uma reviséo da
literatura existente e uma meta-anélise de investigagdes, o estudo procura elucidar os fundamentos teéricos do
desenvolvimento de conjuntos de competéncias, particularmente no contexto da pandemia da COVID-19.

Meétodos: Este estudo emprega uma abordagem sistematica, envolvendo uma revisdo da literatura existente e uma
meta-analise de investigacdes sobre o desenvolvimento de conjuntos de habilidades. E dada especial atengéo as
competéncias de empregabilidade, competéncias relacionadas com tarefas, autogestdo e conhecimentos técnicos
exigidos pelos empregadores. Os pesquisadores analisam artigos académicos e estudos empiricos para identificar
estruturas conceituais e temas-chave relacionados ao desenvolvimento de competéncias no ensino superior. Através
do exame rigoroso e da sintese desta literatura, o estudo pretende contribuir para uma compreensdo mais profunda
dos processos de desenvolvimento de competéncias e das suas implica¢des para a empregabilidade.

Resultados e discussdo: A revisdo e meta-analise de investigacBes revelam insights sobre a natureza multifacetada
do desenvolvimento de conjuntos de competéncias no ensino superior. As competéncias de empregabilidade, as
competéncias relacionadas com tarefas, a autogestdo e o conhecimento técnico surgem como componentes criticos
que influenciam o sucesso dos formandos no mercado de trabalho. O estudo discute como essas habilidades e
atributos séo conceituados e cultivados no contexto educacional, considerando fatores como abordagens pedagdgicas,
desenho curricular e relevancia para a industria. Além disso, é examinado o impacto da pandemia de COVID-19 no
desenvolvimento de competéncias e na empregabilidade, destacando tanto os desafios como as oportunidades para
as instituicBes de ensino superior e os diplomados.

ImplicacBes da investigacdo: As conclusdes desta investigacdo tém implicacfes significativas para as instituicoes
de ensino superior, decisores politicos, empregadores e licenciados. Ao fornecer informag6es sobre a conceituagéao e
o desenvolvimento de competéncias de empregabilidade, o estudo informa estratégias para a concepcao de curriculos,
metodologias de ensino e servicos de aconselhamento de carreira. Além disso, a investigagdo sublinha a importancia
de abordar as diversas necessidades de competéncias das indUstrias e de adaptar as praticas educativas para responder
as crescentes exigéncias. Para os licenciados, o estudo oferece orientagdo sobre como melhorar o seu conjunto de
competéncias e melhorar a sua empregabilidade num mercado de trabalho competitivo, particularmente no contexto
da recuperacao pés-pandemia e da transformagdo econémica.

Originalidade/valor: Este estudo contribui para a literatura ao oferecer uma andlise abrangente do desenvolvimento
de competéncias no ensino superior e das suas implicacdes para a empregabilidade. Ao sintetizar pesquisas existentes
e identificar temas-chave, o estudo fornece uma estrutura teérica para a compreensao dos processos de aquisi¢ao e
aprimoramento de habilidades. Além disso, a analise do desenvolvimento de competéncias durante a pandemia da
COVID-19 acrescenta uma nova perspectiva a literatura, langando luz sobre os desafios e oportunidades apresentados
por este evento global sem precedentes. No geral, esta pesquisa oferece insights valiosos para as partes interessadas
envolvidas na educagdo, no desenvolvimento da forca de trabalho e no avango na carreira.
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Abstract—Financial fraud, which involves fraudulent practices to acquire financial gains, has recently become a major issue
in businesses and organizations. It is inefficient, expensive, and time-consuming to discover fraudulent activities through
manual verifications and inspections. The intelligent detection of fraudulent transactions is made possible by artificial
intelligence through the evaluation of enormous amounts of financial data. Key components for ensuring operational integrity
and limiting financial losses in the financial services business include fraud detection and risk assessment. Due to the increasing
complexity of fraud schemes, traditional techniques of detection that depend on static rules and historical data are no longer
adequate. In order to better detect fraud and evaluate risk in the financial services sector, this study explores the application of
predictive analytics and machine learning (ML). Real-time data and adaptive algorithms are used to evaluate the performance
of ML techniques such as supervised learning, unsupervised learning, and ensemble methods in detecting fraudulent actions.
The results show a considerable improvement in detection accuracy and risk assessment over older methods. This paper also
explores the possible obstacles of deploying these technologies, such as data privacy concerns, interpretability, and the need for
ongoing model training.

Keywords—Fraud Detection, Machine Learning, Threat Cycle, Risk Management.

I. INTRODUCTION

In recent years, numerous forms of financial fraud have become far more common and severe. Damage to private and
public property is a direct outcome of these acts. Terrorists could utilize the stolen funds to finance their attacks, which puts
national security at risk. Recognizing and tracking down instances of financial fraud is, thus, of the utmost importance. Financial
transactions and trade networks are complex, making it difficult to detect fraud. Take the following definition of money
laundering as an example: it is the practice of transferring funds or goods through transactions in order to mask their true origin
[1]. The inclusion of intentionally false information on product quality, quantity, or cost is typical in money laundering invoices.
All types of invoice fraud, including those involving quality, quantity, and price, are treated as minor exceptions when these
figures are used to build our detection policy.

Finuncial Fraud |
|
HBank Framd l Corporate Frauwd Insurance Frand J
Crodit Card Fraud | Vimancial ¥raud statement | Autumol bile Ensurance
1 I | Fraud
Martgage Frand | | Secarities and |
Healthcare Fraod

| | Cummaditics Fraud

AMaoney Luundering |

Fig. 1. Common Financial Fraud Categories
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Money laundering and other more clandestine types of fraud do happen. Figure 1 displays typical financial fraud categories, as
well as data mining and computational intelligence-based detection methods. There are a lot of different ways that money
laundering might happen, such as buying and selling intangible assets, dealing with linked parties, or hiding cash while it's in
transit. Among the many forms of internal financial fraud is the unauthorized acquisition of funds or assets belonging to another
person [2]. An instance of external financial fraud would be providing stakeholders with an inaccurate picture of the company's
financial status. Based on what we can see in the literature, most studies have concentrated on ways to identify external financial
fraud. Surprisingly, not much is done to address the problem of internal financial fraud. Financial fraud identification is essential
for preventing financial fraud and its catastrophic consequences. One of the primary goals of financial fraud detection (FFD) is
to separate real financial data from fake data. That manner. the powerful can uncover the plots of the dishonest and foil them.
The main objective of fraud detection is to maximize the quantity of correct predictions while keeping the number of inaccurate
predictions within an acceptable range. The goal of achieving a high level of diagnostic confidence is to reduce the likelihood
of fraudulent activity and false alarms. Both the financial industry and people's day-to-day lives are profoundly impacted by
financial fraud. Expenditures on living, economy, and public trust can all take a knock when fraud happens [3]. The complexity
of the situation renders traditional methods of fraud detection, such auditing, ineffective and prone to errors. The goal of
financial fraud is to deceive people into parting with their money by means of dishonest means. Methods for financial fraud and
data mining are distinct, and studies are being conducted to determine the most appropriate strategy for each case [4]. Modern
technology, such as the internet and mobile computers, have increased the likelihood of financial fraud. The growing usage of
credit cards has increased both spending and fraud. As fraudsters improve their methods, detection technologies must evolve to
keep up. Misclassification of fraudulent and ordinary transactions is a common and costly problem in fraud detection. Data
mining methods are good classifiers for identifying fraud because they can handle massive datasets and require little problem-
specific knowledge.

II. LITERATURE SURVEY

To commit financial fraud is to gain monetary gain by use of deceitful or unlawful means. Insurance, banking, taxes.
and corporate finance are just a few of the many industries where financial fraud can take place [5]. Within the realm of
supervised machine learning, support vector machines (SVMs) divide training data inputs into two categories by means of a
maximum margin hyperplane [6]. Data mining, picture processing, and pattern recognition are just a few of the many fields that
make use of the means clustering technique, which has been the subject of much research. Earlier research on fraud detection
looked at how well K-means clustering might spot suspicious groups in data on monetary transactions. Making it easier to spot
fraudulent conduct, the system can categorize data based on parameters such as transaction amount, frequency, and location.
Support vector machines (SVMs) use labelled training sets for each class to identify fresh data points [7]. Using support vector
machine methods to identify fraudulent transactions. A method that combines SVM and fusion Danger theory to identify fraud.
When comparing their study to others, the researchers found that it was more efficient in terms of both time complexity and F-
measure. use support vector machines to identify instances of medical billing system fraud. Quick and real-time detection of
medical fraud is the goal of this study strategy [8]. The results of the experiments proved that the model was more effective
than the alternatives. A more refined SVM for online credit card fraud detection. neural network algorithms for the detection of
fraudulent charges on credit cards. By combining support vector machines (SVMs) with spike detection, the authors are able to
get around the shortcomings of existing methods [9]. Previous approaches were surpassed by the suggested strategy. Supervised
learning using support vector machines to differentiate between legitimate and fraudulent credit card transactions. Using support
vector machines (SVMs). logic. and linear regression, the scientists improved the detection accuracy. With an emphasis on their
concepts and uses in fraud detection, this article examines three significant adaptive algorithms: online learning, anomaly
detection techniques, and reinforcement learning [10]. Reinforcement learning (RL) is a machine learning paradigm in which
an agent learns to make decisions by interacting with its environment and receiving feedback. This strategy is particularly useful
for optimizing fraud detection strategies over time[11]. In RL, feedback systems are essential for the learning process. The
agent performs activities (such as detecting fraudulent transactions) and is rewarded or penalized based on the outcomes.
Positive rewards stimulate correct identifications, whereas negative rewards discourage incorrect ones. Techniques such as Q-
learning and Deep Q-Networks (DQNs) employ this input to update the agent's knowledge and build fraud detection tactics
[12]. Optimizing detection approaches with RL requires balancing exploration (trying new strategies) and exploitation (applying
established successful strategies). This balance is crucial for detecting emerging fraud tendencies while delivering reliable
results [13]. RL algorithms can respond to changing patterns of fraudulent activity, making them particularly helpful in dynamic
environments [14]. Neural networks, particularly deep learning models, excel at detecting anomalies because of their ability to
capture complicated relationships in data. Auto encoders, a type of neural network, are commonly used for this task [15]. As
they learn to compress and reconstruct input data, they become alert to anomalies that could suggest fraud, such as transactions
with large reconstruction faults. Many well-known organizations in the banking, telecom, and consulting industries have used
Classical Machine Learning (CML) fraud detection models, which are also a typical textbook exercise or capstone project [16].
Several CML models, such as Support Vector Machines, Random Forest Classifiers, Multivariate Logistic Regression, and
Gradient Boosting Machines, as well as comparative studies across methods, or combining models in demonstrate high fidelity,
robustness, ensembles, and ease of implementation [17]. Furthermore, researchers have applied many DL)approaches, provide
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Abstract— This study examines the connection between economic growth and investments in research and development
(R&D), with a particular emphasis on the role that innovation plays in driving economic performance. Emphasizing the
role of technological breakthroughs in boosting productivity and competitiveness, it examines the theoretical and empirical
relationships between R&D expenditure and economic consequences. The research examines important economic theories,
including endogenous growth theory, which contends that persistent investment in R&D promotes long-term growth by
creating new technologies and increasing productivity. The study investigates the circumstances under which R&D
investment delivers significant economic benefits and looks at the impact of market structures and regulatory environments
on innovation effectiveness through the analysis of case studies and quantitative data. The results underline how important
it is to make strategic R&D investments in order to achieve sustained economic growth, and they offer guidance to
businesses and policymakers who are looking to maximize their innovation strategies.

Keywords— R&D Investment, Economic Growth, Innovation Economics, Technological Advancements, Productivity
Growth, Sectoral Investment Analysis, Regional Disparities, Long-Term Economic Impact, Innovation Policy and
Knowledge Production.

I. INTRODUCTION

Innovation is widely acknowledged as a key factor in the current economic landscape that propels economic growth and
progress. The relationship between investments in research and development (R&D) and how those investments affect
economic performance is at the core of this dynamic. The study of innovation economics looks at how R&D spending
advances productivity and technology, which in turn promotes economic growth.

Investing in research and development (R&D) is a vital part of innovation, as it stimulates the development of new goods,
procedures, and technologies that improve productivity and competitiveness. Businesses and governments invest in R&D
in the hopes of making discoveries that would boost output economically, open up new markets, and raise productivity.
Numerous economic models and empirical research that evaluate the return on investment in innovation and its association
with economic growth are frequently used to study this relationship.

Theoretical frameworks like endogenous growth theory assert that R&D-driven technology advancement serves as the
main driver of long-term economic growth. These models predict that the economy's development trajectory will change
higher due to investments in human capital, technology improvements, and innovative practices. This idea is supported by
empirical data, which shows that nations and businesses who invest more in research and development (R&D) typically
see faster economic growth than their less inventive counterparts.
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Nonetheless, there are many facets and a complex relationship between R&D spending and economic expansion. It takes
into account the effectiveness of R&D procedures, market structures, and policy contexts. This article attempts to explore
these areas, examining the ways in which varying degrees and kinds of R&D investments impact economic results and
pinpointing the essential elements that propel effective innovation tactics. This research looks at quantitative data and case
studies in an attempt to provide insights into how best to optimize R&D investments for maximum economic returns.

1.1 Frameworks for Theory in Innovation Economics

The relationship between R&D investment and economic growth is fundamentally understood by theoretical frameworks
like endogenous growth theory. According to the endogenous growth theory, which was put forth by economists such as
Paul Romer, advancements in technology are a major factor in long-term economic growth. This hypothesis states that
R&D expenditures lead to new discoveries and inventions that raise economic output and productivity. These frameworks
highlight how persistent growth can result from R&D investments because technology breakthroughs consistently boost
competitiveness and efficiency. Comprehending these ideas facilitates the evaluation of the ways in which strategic R&D
investments might influence economic trends and provide guidance for policy choices intended to promote innovation-
driven expansion.

1.2 Empirical Proof of R&D Expenditure and Economic Development

Empirical research provides important information about the concrete effects of R&D expenditures on economic expansion.
Studies regularly demonstrate that nations and businesses with higher R&D spending typically see faster economic growth
than those with lower investment levels. Research has shown, for example, that countries that make large investments in
R&D benefit from improved technological capacities, which boost economic growth and productivity. This subtopic
investigates the direct and indirect consequences of R&D on growth rates. productivity gains, and competitive advantage
by examining a variety of case studies and statistical data. This provides a thorough grasp of the practical implications of
innovation investments.

1.3 Government Policy’s Place in Innovation

The influence of R&D investments on economic growth and their effectiveness are significantly shaped by government
policy. Policies that lower costs and promote innovation, such grants, tax breaks, and subsidies, can have a big impact on
how much R&D is done. Good policy frameworks can encourage cooperation between public and private organizations,
support developing technologies, and encourage private sector investment in research and development. This subtopic
looks at how different government policies affect the results of innovation, looks at successful policy examples from other
nations, and talks about how policymakers can foster settings that support economic growth and technical advancement.

1.4 Impacts of R&D Investiment by Sector

Because each sector has different technology requirements and market dynamics, they respond differently to R&D
investments. For example, strong R&D spending that result in major inventions generally drive significant growth in areas
like technology and pharmaceuticals. However, the effects can be felt more gradually in other sectors. This subtopic
investigates how R&D expenditures impact various businesses, using case studies that are unique to each industry to
comprehend the various ways that innovation spurs expansion. The report offers insights into customizing R&D plans to
optimize economic advantages across various fields by analyzing these sectoral variances.

1.5 Obstacles and Restrictions in Assessing the Effect of R&D

There are a number of difficulties and restrictions associated with estimating how R&D expenditures affect economic
growth. It can be challenging to quantify the direct benefits of innovation on economic outcomes because of things like the
lag between investment and observable results, the difficulty of attributing growth to R&D alone, and the impact of outside
variables. This subtopic addresses these difficulties, including constraints in data and methodological concerns, and
investigates ways to increase impact evaluations' accuracy. Gaining an understanding of these obstacles is essential to
creating more potent plans for assessing and improving the return on research and development expenditures.

The intricate relationship between research and development (R&D) investment and economic growth is shaped by a
number of factors that have been examined through a variety of theoretical frameworks and empirical data. Endogenous
growth theory and other theoretical models emphasize how crucial R&D-driven technical improvements are to maintaining
long-term economic growth. This is corroborated by empirical research, which demonstrates that increased R&D spending
is frequently correlated with increased productivity and economic growth. Government initiatives, which offer incentives
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Abstract: Studying abroad has grown in popularity as a result of the globalisation of education, with
Canada becoming as a popular choice for students from around the world. The purpose of this research
paper is to examine the benefits and drawbacks of studying in Canada. This essay navigates the benefits
and drawbacks of studying overseas in Canada, offering prospective students insightful information. This
study adds to a greater knowledge of the investigation abroad experience in Canada by thoroughly
examining academic quality, cultural variety, employment opportunities, financial considerations, adaption
issues, and legal obstacles.
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I. INTRODUCTION
Students are increasingly looking for places that offer both academic rigor and a holistic environment that is beneficial
to their general well-being in today's worldwide educational scene. Thanks to its top-notch educational institutions, rich
cultural variety, and dedication to delivering an exceptional standard of living, Canada has become a highly preferred
option.
The number of overseas learners choosing to pursue advanced studies in Canadian universities has significantly
increased in recent years. Numerous factors, including the high caliber of education, the multicultural environment, and
the potential employment prospects provided by Canadian institutions and colleges, might be contributed to this trend.
But there are advantages and disadvantages of study abroad in Canada that need to be carefully considered. This
research paper will examine the various aspects of learning in Canada and offer an analysis of the benefits and
drawbacks of this undertaking.
From elementary to post-secondary studies, Canada is known for offering high quality education and research
opportunities. You’ll also have the flexibility to transfer between types and levels of education without running into
roadblocks common in other parts of the world.You’ll be able to choose from more than 8,000 college and 16,000
university programs (Universities Canada, 2022; CICan, 2022). 7 Canadian universities are ranked among the top 200
in the world (Times Higher Education, 2023).
Aspiring youth who want to expand their horizons and seize new chances may find that pursuing higher education
overseas is an attractive alternative in this era of globalization and interconnection. Canada is a top destination that is
well-known for its outstanding quality of life as well as its prominent universities and varied academic offerings.
Canada's strong healthcare system, well-known safety standards, and general dedication to guaranteeing a good level of
living for all citizens are important factors in this attraction. These elements foster a nurturing, secure atmosphere
where students can flourish intellectually and emotionally. The present essay aims to investigate the noteworthy
contributions that medical care, security, and overall quality of life make to Canada's appeal as a destination for foreign
education. The healthcare system in Canada is well-known for being both easily accessible and of high quality. It offers
all citizens, including foreign students, complete medical treatment. This guarantees that students will have access to
basic healthcare services without having to worry about the financial burden that sometimes comes with receiving
medical care abroad. In addition, students can feel at ease while they adjust to their new surroundings in Canada
because of the country's emphasis on safety, which is demonstrated in its relativelyf_c_r,ime-free and friendly
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communities.
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Canada is one of the many places that students from all over the world aspire to study because of its exceptional
academic reputation, diverse culture, and bright future. But even if education in Canada is undoubtedly appealing, it
also begs important questions regarding talent flight and brain drain, especially for nations like India that are struggling
to deal with the exodus of a sizable portion of their youth in search of better prospects for education and jobs elsewhere.
The topic of Indian youngsters migrating to Canada for education is examined in this essay, along with the potential and
difficulties it brings.

OBJECTIVES
The objectives of this research are as follows:
e To explore the academic excellence and research opportunities available in Canadian institutions.
e To examine the cultural diversity and immersion experiences offered to international students in Canada.
e To assess the employment prospects and career development opportunities for graduates of Canadian
universities and colleges.
e To identify the financial considerations and affordability challenges faced by international students studying in
Canada.
e To investigate the adaptation challenges and integration issues encountered by students from diverse cultural
backgrounds.
e To analyze the legal and administrative hurdles associated with studying abroad in Canada.

RELEVANCE OF THE STUDY

This study is significant as it addresses the growing interest among international students in pursuing higher education
in Canada. By exploring the opportunities and challenges of studying abroad in Canada, this research provides valuable
insights for students, educational institutions, policymakers, and other stakeholders. The findings of this study can
inform decision-making processes, improve support services for international students, and contribute to the
enhancement of the overall study abroad experience in Canada.

II. LITERATURE REVIEW
International students in Canada primarily originate from India and China, with these two countries contributing over
50% of the total international student population (Global Affairs Canada, 2019). These students enroll in various public
and private educational institutions, including both colleges and universities. Despite sharing a common national origin,
international students are not uniform in their backgrounds; China and India are home to diverse cultural and linguistic
groups, and students also vary in terms of their academic histories, familial support, and financial resources (Marom,
2022). However, all international students encounter significant challenges to varying degrees (Betry, 2005), impacting
their adjustment process (Scott et al., 2015; Smith & Khawaja, 2011; Bascaramurty et al., 2021). Key trends shaping the
international student demographic in Canadian community colleges and universities include continuous increases in
enrollment numbers, predominant representation from India and China, and a preference for cities like Vancouver and
Toronto (Buckner et al., 2021).
This research has highlighted various aspects of studying abroad in Canada, including its academic reputation, cultural
diversity, employment outcomes, financial implications, adaptation challenges, and legal considerations. Scholars have
emphasized the importance of academic excellence, cultural immersion, and career prospects in attracting international
students to Canada. However, studies also point out the financial constraints, adaptation difficulties, and bureaucratic
hurdles faced by students studying in Canada. This literature review provides a foundation for understanding the
opportunities and challenges discussed in this research paper.
Additionally, the pressure on international students to swiftly grasp the academic rules in their new surroundings can
lead to stress related to cultural adaptation. Misunderstanding the rationale behind these rules also contributes to
acculturative stress, potentially leading to misunderstandings that hinder academic adjustment (Oyeniyi et al., 2021). To
alleviate stress stemming from international students' unfamiliarity with academic regulations, educators have a
responsibility to provide clear explanations of these regulations and their underlying purpo{s_e’s‘?" F?“"»,,,
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