
THf;ffiX* *r *ilw&tt*t,* sruslfis* Irdgr$3{JY{i
&gp.islre{* $y;dl{Tq #ini*tty *! Edsss{j*t 6*"| $l !ildis. $tslfi*!$d ts 6SSIF Lts!vsr$.i'l}

fteN*{tfiiredi Ll$d,Er $*e - ?lr} $l i.l$* &el 1966

tusT:?tJTISHAL iRUA XA*iilrBA{'ll {HSr!#$,XSI{It*l{DE LFll I 1008 5
Ts{;gr-rl.}}$SS1}l^?n, B-!{} i $+t*r*$rii*{Sts$*ir.ls, f.i *b*l{si M.!,.dPS'ttrnl..iG

Department of Journalism and Mass Communication

Report on Case Study Discussion on Successful Digitul Campaigns

Title ofActivity* Case Study Discussion on Successful Digital

Campaigns

Subiect Digital MediaMarketing

Values Promoting analytical and critical thinking

Learning Outcomes

o Analyzed real-world digital marketing
campaigns and their strategic execution

. Understood the role of creativity, audience

engagement, and analyics in campaign success

o Developed the ability to evaluate Return on
Investment (ROD in digital media

o Strengthenbd collaborative andproblem-solving
skills

o Gained exposure to practical
digital marketing theories

applications of

\
Organized by (Dept./ Centre/
Cells/Clubs/ Committees Name) *

I

Department of Journalism and Mass Communication

Program Theme*
Analy zing and under standing suc c e s s fui di gital

marketing campaigns through case studies

'External Expert / Inter4al Expert
NA

Date* 03.09.202s

Time* 12:30 PM onwards

Venue Room No. 2606, UG. Building
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Poster/FlyerlNotice*

No. of Students* (only no. to be written, list in

excel or word should b.e maintain at department

level as prooffor anyfurther requirentent)

47

'No. of Faculty* (only no.,to be written , list in

excel or word should be maintain at department

level as prooffor any further requirement)

01

No. of External Participants (students +

faculty) [write NA if not applicableJ
NA
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Photogr.,aph*

Report:

Description in (min 250 to max
800 words)

On 3rd September 2025, the Department of
Journalism and Mass Communication at
TECNIA Institute of Advanced Studies
conducted a participative leaming session titled
Case Study Discussion: Successful Digital
Campaigns in Room No. 2606, UG Building.
The session commenced at 12:30 PM and
witnessed active participation from 65 students,
guided by the internal faculty members.

The objective of this activity was to provide
students with a deeper understanding of the
practical aspects of digital marketing through
case-based l6arning. Students analyzed and
presented case studies of various successful
digital campaigns such as Digital lrydia, Make in
India, Swachh Bharat Abhiyan, Start-up India,
and Skill India, as well as notable brand-led
campaigns from industries like FN,fCG, fashion,
and entertainment.
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Each group prepared a detailed presentation
focusing on campaign objectives, strategies, use
of digital platforms, audlence engagement,
creative content, and measurable outcomes. The
participative discussion encouraged peer-to-peer
learning and critical evaluation of campaign
performance based on metrics such as teach,
impressions, engagement rate, and conversion.

Faculty facilitators guided the discussion by
linking theoretical concepts with practical
applications, emphasizing arcas such as content
marketing, influencer strateg/, SEO/SEM, social
media analytics, and ROI measurement. Students
shared their insights on how digital marketing
has evolved as a dominant force in brand
communication, with emphasis on storytelling
and interactive content.

The activity fostered analyical and strategic
thinking among students, allowing them to
evaluate campaign effectiveness and identify
best practices in the industry. It also strengthened
their ability to interpret data-driven insights and
integrate creativity with digital tools.

The session concluded with a reflective
discussion on future trends in digital marketing
and the increasing role of artificial intelligence,
user-generated content, and personalized
campaigns. The event proved to be a highly
engaging and educational experience, aligning
well with the department's goal of experiential

Recourse Person Profile

Attendance Sheet* Attached qt the end of Report

Report Submitted by Event
Coordinat or (write faculty c oordinator
name)

Ms. Swati Gupta, Assistant Professor BA
(J&MC), TrAS

Signature of Event Coordinator
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List of Participants

S.No. Student lD Enroll No. Name of Student

\

w
"/sw^.i/ "iul
/-rii

L TrAS/BAJ M C/ 2023 -26 / 77 8tO o0LL7002423 MEHAK WAShN

,2

TrAS/ BAJ M C/ 2023 -26 / 17 7 L2 004L7002423 JAITSRIKAUR

3
TIAS/BAJ M C/ 2023-26 /177 34

.t
00sL7002423 UDAY

4 TrAS/BAJ M C/ 2023 -26 I !7 7 29 006L7002423 MOHAK SETH

5 TrAS/BAJ M C/ 2023 -26 / 17 7 10 007L7002423 ABHINAV GUPTA

6 T|AS/BAJ M C/ 2023-26 / 17 7 42 o09L7002423 KAMAKSHI

7 TrAS/BAJ M C/ 2023 -26 / 17 7 2s 0Lo77002423 MADHAV ARORA

8 TIAS/ BAJ M C/ 2023 -26 I t7 7 s7 0L1L7002423 NUPUR

9 TTASIBAJ M C/2023 -26 / 17 7 38 0L277002423 VAIBHAV

10 TrAS/BAJ M C/ 2023-26 I 17 7 07 013L7002423 ANMOL ABICHANDANI

LI Tr AS/ BAJ M C/.2023 -26 I t7 7 27 0L417002423 DIVIJA BHANDARl

LZ TrAS/BAJ M C/ 2023-26 / 17 7 26 oL5L7002423 AT!SHAY JAIN

13 TrAS/BAJ M C/ 2023 -26 / t7 7 1.5 0L6L7002423 VANI

L4 T|AS/ BAJ M C/ 2023-26 / 17 7 s6 oL7L7002423 VANI

15 TrAS/BAJ M C/ 2023 -26 I 17 7 s9 0L8t7002423 EVYAN KUMAR

15 I AS/BAJ M C/ 2023 -26 / 17 7 L4 0L9L7002423 SHAURYA JAYASWAL

L7
TrAS/BAJ M C/ 2023 -26 I 77 7 23 02tL7002423 HARSHITA GUPTA

18 TIAS/BAJ M C/ 2023-26 / 17 7 1.6 o22L7002423 KAVYA SHARMA

L9 TrAS/BAJ M C/ 2023-26 / t7 7 tt o23L7002423 KUSHAL SHARMA

20
TrAS/BA{M C/ 2023-26 / t7 7 0s 024L7.002423 TANISHKA JAIN
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22 TrAS/BAJ M C/2023-26 / L7 7 31, o25L7002423 SARTHAK SHARMA

23

24 TrAS/BAJ M C/ 2023 -26 / !7 7 t9 026L7002423 POOJA

25 TrAS/BAJ M C/ 2023 -26 / 17 7 06 o27L7002423 KHUSHI DAS

26 TtAS/ BAJ M C/ 2023 -26 / 17 7 30 028L7002423 TANUSHKA

27 Tr AS/BAJ M C/ 2023 -26 / L7 7s8 029L7002423 KHANAK

28 TrAS/ BAJ M C/ 2023 -26 I !7 7 37 030L7002423 AMBUJ AHLLUWALYA

29
TtAS/ BAJ M C/ 2023 -26 / t7 7 77 03LL7002423 ABHINAV KUMAR

30 TrAS/ BAJ M C/ 2023-26 I 17 7 36 032L7002423 RUPANSH
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Tr AS/BAJ M C/ 2023 -26 I 17 7 22 03317002423 SANGINIGHOSH

32 TrAS/BAJ M C/ 2023 -26 I 17 7 s 4 359L7002423 RIVANSHITHAKUR

33 TrAS/BAJ M C/ 2023 -26 / 17 7 73 o34L7002423 AARTI SEHDEV

34
TrAS/BAJ M C/ 2023 -26 I 17 7 4t o3s1too2423 JAANASHEEN

35
TrAS/ BAJ M C/ 2023 -26 I 17 7 02 o36L7002423 DOLTY CHAWLA

36 TrAS/BAJ M C/ 2023 -26 / t7 7 32 03777002423 SNEHA

37 TIAS/BAJ M C/ 2023-26 / 17 7 24 03877002423 ABHAY KUMAR SOLANKI

38
TIAS/ BAJ M C/ 2023 -26 / t7 7 3s 03917002423 NISHANT KUMAR SINGH

39
Tr AS/ BAJ M C/ 2023 -26 / t7 7 20 04LL7002423 HARSH

40
Tl AS/BAJ M C/ 2023 -26 I 77 7 s2 3sL17002423 AARAV ARORA

4\
TrAS/ BAJ M C/ 2023 -26 I t7 7 47 352L7002423 NIYATIBIST

42
T|AS/ BAJ M C/ 2023 -26 I 17 7 44 353L7002423 PRATHAM SETHI

43 TrAS/BAJ M C/ 2023 -26 / 17 7 49 354L7002423 MEHAK JAIN

44 T|AS/BAJ M C/ 2023-26 / 77 7 46 35s17002423 NAMAN KUMAR
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45 T|AS/ BAJ M C/ 2023 -26 / 17 7 43 3s6t7002423 CHAITANYA GANDHI

46 TrAS/BAJ M C/2023 -25 / t7 7 s1- 357L7002423 MEHAK KAUSHIK

47 TrAS/BAJ M C/2A816 / t7 7 sA 358t7002423 BHOOMI
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