
  

  

  

Report on the Event of “GO ELECTRIC GO GREEN”  

Title of Activity*   GO ELECTRIC GO GREEN 

Values   Environmental responsibility 

 Animal welfare 

 Air Quality 

 

Learning Outcomes  This report aims to equip corporate stakeholders with 

a comprehensive understanding of the strategic, 

environmental, and financial implications of adopting 

electric mobility and green energy solutions. Readers 

will be able to evaluate the benefits of transitioning 

to electric vehicles and sustainable energy practices 

within their operations, align corporate sustainability 

goals with global climate initiatives, and identify 

actionable steps to reduce carbon footprints while 

enhancing brand reputation and long-term cost 

efficiency. 

Awareness of Health Consequences 

• Participants gain insight into the health risks 

associated with pollution, such as respiratory 

issues, eye and skin irritation, and noise-

induced hearing problems, promoting 

personal and public health awareness. 

Knowledge of Safer, Eco-friendly Alternatives 

• Participants explore and learn about eco-

friendly ways to celebrate, such as using LED 

lights, biodegradable decorations, traditional 

lamps, and other cultural activities that honor 

festivities without environmental harm. 

Promotion of Social Responsibility and Civic 

Awareness 

• The campaign instills a sense of civic 

responsibility, encouraging individuals to 

make decisions that positively affect their 



community, highlighting the role each person 

plays in creating a safer, cleaner, and more 

mindful society. 

 

Organized by (Dept./ Centre/Cells/Clubs/ 
Committees Name) * 

Eco Club   

Program Theme*  Go electric Go green 

External Expert/Internal Expert  
 - 

 

Date*    6th march , 2025 

Time*  10:00 AM 

Venue  Madhuban Chowk  

Poster/Flyer/Notice*    

 

  



Social media link (promoting in any one 
Facebook/Instagram/Twitter is mandatory) 

www.tiaspg.tecnia.in  

No. of Students*(only no. to be written, list in excel 

or word should be maintain at department level as 

proof for any further requirement)  

21 

No. of Faculty*(only no. to be written, list in excel or

  word should be maintain at department level 

as proof for any further requirement)  

01  

No. of External Participants (students + faculty)

  

[write NA if not applicable]  

NA  

(Geotag) Photograph*  

 

   

   

  

    

   

 

 



 

 

 

Report: Description in (min 250 to max 800 

words) * 
The “Go Green, Go Electric” report 

explores the critical role of green energy 

and electric mobility in driving sustainable 

transformation within the corporate sector. 

As environmental concerns escalate and 

regulatory pressures mount globally, 

organizations are increasingly expected to 

demonstrate climate responsibility and shift 

toward cleaner, more efficient operations. 

This report provides a strategic overview of 

how transitioning to electric vehicles (EVs) 

and integrating renewable energy sources 

can significantly reduce corporate carbon 

footprints, enhance energy efficiency, and 

improve long-term economic resilience. 

The report begins by outlining the 

environmental impact of conventional fuel-

based transportation and energy 

consumption, emphasizing the urgency for 

change. It then delves into the 

advancements in electric vehicle 

technology, battery efficiency, and 

supporting infrastructure, which are making 

the switch to EVs more accessible and 

viable for corporate fleets. Additionally, the 

report highlights case studies of companies 

that have successfully implemented electric 

mobility solutions and reaped tangible 

environmental and financial benefits. 

Furthermore, the report evaluates the 

integration of green energy sources such as 

solar and wind into corporate energy 

strategies. It discusses how adopting 

renewable energy not only reduces 

dependency on fossil fuels but also aligns 

with Environmental, Social, and 

Governance (ESG) goals and Sustainable 

Development Goals (SDGs), which are 

increasingly influencing investor and 

consumer behavior. 



Through data-driven insights, policy 

analysis, and strategic recommendations, 

this report serves as a guide for businesses 

aiming to future-proof their operations and 

lead in the green transition. “Go Green, Go 

Electric” is not just a call to action but a 

roadmap for how organizations can 

contribute meaningfully to climate action 

while gaining competitive advantage in a 

rapidly evolving market landscape. 

 

Recourse Person Profile NA 

Attendance Sheet*  Attached at the end of Report  

Feedback  Sample feedback Attached at the end of Report  

Report  Submitted by Convener (write faculty 

coordinator name)  
Ms. Aastha 

For Office Use  

Signature of Event Coordinator  Signature of School/Department Head                           

(With Seal)  



List of Beneficiary   

  

 21 

 

  

 
          Eco Club  

         List of students 
                                 (Awareness Campaign on Go Green Go Electric) 
                                   
                                               Date:06-March-2025 

 

 
 S.No Name of students  Course Year 

1.  Mehak Pal 
 

  B.com Hons 1st 

2.  Arpit 
 

  B.com Hons   1st 

3.   
Parth 

   B.com Hons   1st 

4.  Devesh 
   B.com Hons 

1st 

5.  Divya   B.com Hons   1st 

6.  Swani   B.com Hons   1st 

7.  Ridhi     B.com Hons   1st 

8.  
Yuval   B.com Hons 

  1st 

9.  
Tanishq   B.com Hons 

  1st 

10.  
Mehak   BBA 

  1st 

11.  
Aashi   BBA 

  1st 

12.  
Ishita   BBA 

  1st 

13.  
Kanishka   BBA 

  1st 

14.  
Anubhav Kataria BBA 

  1st 

15.  
Tanya Gupta BBA 

  3rd 

16.  
Tanya   B.com Hons 

  1st 

17.  
Shreya Bhatt BCA 

  1st 

18.  
Yashik BCA 

  1st 

19.  
Mayank BCA 

  1st 



                                                                             

                                          
 

 

20.  
Saisha BCA 

  1st 

21.  
Prince BCA 

  1st 


