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Title of Activity* OO - AD MAD SHOW, 1G,t Endeavour
Management Fest,2O24

BALLYH

Values
o Integrity

o Collaboration

o Creativity

Learning Outcomes
o Networkingand.Collaboration
o Enhanced Creative Thinking
o EthicalAdvertisingpractices

Organized by (Depr/
Committees Name)*

Centre/ Cells/Ctubs/
CulturalClub, TIAS

Program Theme* Creativity as Catalyst

Expert / Internal ExpertExternal

Date* 25.04.2024

Time* 10:00 AM Onwards

Venue TIAS Auditorium
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Social media link (promoting in any one
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together professionals and enthusiasts to explore
how creativity drives effective communication
and brand engagement. This report will delve into
key themes from the show, focusing on integrity,
collaboration, creativity, networking, enhanced
creative thinking, and ethical advertising
practices. The BALLYHOO - AD MAD SHOW
exemplified the vital role of creativity as a

I catalyst for innovation in the advertising industry.

I By emphasizing integrity, collaboration, enhanced

I creative thinking, and ethical practices, the event

I inspired attendees to push the boundaries of their
creativity while remaining soclally responsible.
As the industry continues to evolve, the insights
gained from this show will undoubtedly influence
future advertising efforts. driving a more
innovative and ethical landscape. Through
continued collaboration and a commitment to
integrity, the advertising community can harness
creativity to create impactful and meaningful
connections with consumers. Creativity was
undoubtedly the s@r of the BALLYHOO show.
Numerous workshops and presentatrons

hbw innovative thinking is the
b ehjp dErpgffi 6Sv el s i n g.
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Inaugral Moment of the management fest

"*".*M'-d r&r

Repoit!Descriptioir in (min 250 to niax 800
words)* remarkable event that celebrates the vibrant world

of advertising, ernphasizing creativity as a
catalyst for innovation and change in the industry.
With au emphasis on integrity, collaboration, and
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Creative Profession
inspiring attendees

unique storytelling

howcased their work'
fresh concePts and

niques.

als s

wrth
tech

One notable session focused on the role of

*"",** i" problem-solving' Speakers discussed

i.* ,niriti"i outside the box can lead to solutions

it ut ."tonut""*ittt audiences oir a deeper level

This session highlighted that creativity is not

..t.fy utou, aisttretic appeal; it is about crafting

meaningful messages that connect with

consumers emotionallY'

Moreover, the show explored the intersection of

creativirv and technology' As digital platforms

evolve. advenisers are challenged lo leverage new

iools while maintaining creativity' Sessions-on 
.

"r"rn.r,"a 
reality (AR1 and virtual reality (VR)

ffit at.a how these technologies can enhance

aor.u.a, engagement through immersive

;;;;;i;;t".,;;hing the boundarios of traditional

advertising.

Enhanced creative thinking was a significant

focus of the BALLYHOO show' Workshops

O.ai"o,"a to brainstorming techniques and

creative problem-solving attracted many

puJi.ipun* eager to sharpen their skills' Experts

!narea mettrodi fbr overcoming creative blocks

and embracing a mindset that ensouragcs

experimentation.
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One oarticularly engaging session introduced

"i."i..t 
to deiignihint<ing principles' which

;;;;;i. empath; and user-centered approaches in

Ir.u,i". pto..t.es. By understanding the needs

and desiies of the audience, advertisers can

i"r.foo .u*puigns that truly resonate' This

..rft*i. "" t"i'.nced creative thinking not only

i.r'.n" i"ai"iO"al professionals but also elevates

itr.'or..uff quality of advertising work in the
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HeadDof epartmentSignature

(With Seal)
Signature of Event Coordinator

Attached
List of Beneficiorv

S.No Enrollment No. Student Name Course

I 00117001722 Siddharth Kaushik BBA

2 00217001722 Simar Singh BRA

3 0031700n22 Vansh Tyagi BBA

4 00417001722 Sanchit Jain BBA

5 00517001722 Devyang Bothra BBA

6 00617001722 Nipun Sharma BtsA

7 007 17001722 Sarthak Gupta BtsA

8 008t7001722 Gungun Goel I]I]A

9 0091700t722 Samahi Vashist BBA

t0 0t017001722 Saksham Shah BBA

ll 0nt7001722 Ayush Jain BBA

t2 0t2r7001722 lshaan Kandari BBA

l3 01317001722 Harsh Verma BBA

l4 01417001722 Divanshi Gupta BBA

l5 01517001722 Meehal Jain I]BA

16 0t617001722 Saksham Arora BBA

t7 017 17001722 Bhavya Goel BBA

l8 517002422 ARYAN KUMAR BA (JMC)

l9 6t7002422 AASHKA JAIN BA (JMC)

20 8t7002422 BUSHRA BA (JMC)

2l 1017002422
DEVANSH
MLTNJAL

BA (JMC)

)) 1217002422 KRISH GUPTA BA (JMC)

23 t317002422 HARSHITA JAIN BA (JMC)

24 1417002422
LAVANYA
AGARWAL

BA (JMC)

25 2017002422
BHUMI
VASHISHT

BA (JMC)
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