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Video URL
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Event: Webinar

Topic: Communication Skills: An asset for Media Industry
Date: 10.06.2021

Time: 12.00 PM

Duration: One Hour

Mode: Microsoft Teams

Program: BA (JMC)

Coordinator: Mr. Mayank Arora, Assistant Professor,

Department of Journalism and Mass Communication;
Convener: Dr. Nlvedita, Head Training and Placement Cell
Students: 83 in number

Resource Person:
Mr. Neeraj Vats, Sub Editor, Editor Ji

Objective:

1. To make students understand about the importance of communication skill in media
industry.
2. To make students aware about the Zero Error Principle in communication on different

platform of media.
3. To make students understand the importance of knowledge of language and vocabulary
while communicating on different media platform.
4. To make students realize to practice reading and writing to have command on language.
5. To raise the confidence of the students.

Report:

A webinar on the topic, Communication Skills: An asset for Media Industry , was organized on
10.06.2021 by Training and Placement Cell, TIAS under the ambit of Capability Enhancement Scheme
for the students of BA9JMC) first year. The speaker of the webinar was Mr. Neeraj Vats, Sub Editor,
Editor Ji. The speaker described that the selection of effective method of communication and
delivering a message so that a listener completely understand it, is an art and more the person


https://drive.google.com/file/d/1T0krdvGyxdykqNKnIuPCSnjN1JpmVNeg/view?usp=sharing

practise the more he or she is skilled. He described that the communication differs on different
platform for eg, print, electronic or social media as the target audience are not clearly defined in the
former two methods; however, likes and dislikes on different content on social media does give a
fair idea as to what should be posted more to attract good traffic. He said in media, the
communication works on zero error principle and therefor before broadcasting or circulating any
news one has to thoroughly investigate the information through 5Wand 1H process. He sensitized
the students often it is a very tough job for the reporter or editor and requires good skill and mental
composition to put any information for circulation specially when there is stiff competition amongst
various media industries as to who can put forward the news first. He emphasized that while hiring,
often the HR evaluate the candidature for his or her skill along with his or her fitment in the
company with the particular profile, hence the candidate should not only know the tools for the
profile on offer but also willing to adapt to the culture of the organization. He also said that good
communication skill requires good vocabulary and that this can be raised to exceptional level only by
lots of reading and writing.

The one hour session was coordinated by Mr. Mayank Arora Assistant Professor, Department of
Journalism and Mass Communication. A total of 83 students participated in the webinar. The one
hour session was very interactive and was well received by the students. At the end of the webinar

feedback was collected and analysed.

Learning Outcome:

1. Students were able to understand the importance of communication skill in media industry.

2. Students’ awareness about the importance of authenticating of the news by processing 5W
1H and Zero Error Principle was enhanced.

3. Students’ awareness about importance of knowledge of language and vocabulary while

communicating on different media platform was enhanced.
4. Students’ awareness about the methods to enhance to have command on language.
5. Students’ confidence was raised.

Screenshot:
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Feedback :

My understanding about the importance of communication as an Out of Box skill in media
industry is raised after the webinar

83 responses

Yes

70 (84.3%)

No

Somewaht

80

My understanding about the value of target group while communicating on different
platform of media (print/electronic/social) is raised after the webinar
83 responses

Yes 62 (74.7%)

No 3 (3.6%)

Somewaht 21 (25.3%)
0 20 40 60 80

My awareness about the importance of authenticating of the news by processing 5W 1H is
raised after the webinar

83 responses

Yes

63 (75.9%)

No

Somewaht 18 (21.7%)



My awareness about the Zero Error Principle in communication on different platform of
media is raised after the webinar

83 responses
Yes

53 (63.9%)

No

Somewaht 26 (31.3%)

My awareness about updating my skill sets to bridge the gap between demand and supply
Zero in media industry is raised after the webinar

83 responses
Yes 58 (69.9%)

No

Somewaht

60

My awareness about importance of knowledge of language and vocabulary while
communicating on different media platform is raised after the webinar

83 responses
Yes

65 (78.3%)

No

Somewaht 18 (21.7%)

80



My knowledge about the methods to raise the command on language, like practicing reading
and writing , is raised after the webinar

83 responses

Yes

59 (71.1%)

No

Somewaht

60

My Confidence is raised after the webinar

83 responses

Yes

No

0 20 40 60 80
Overall feedback of the webinar
83 responses
Excellent 40 (48.2%)
Good 42 (50.6%)
Average 5 (6%)
0 10 20 30 40 50



List of Beneficiaries:
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