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Basics of Digital Marketing

About the Speaker: ur. Mukesh Kumar - Trainer, Drasri Institute

Heavy experience of more than 5 years as corporate Digital Marketing Trainer and expert of Digital
Marketing 

,

OBJECTIVES:

To make students understand the concept of Digital Marketing
To make students infor#ed about the concepts such as social listening, social cloisters,
permission marketing, inb.ound and outbound marketin g, buzz marketing.
To'makd students p"r.uir. how the internet has transformed the way brands engage
with with consumers, and appreciate the new rules and perspectives.
To make students learn the fundamentals and vital concepts of advertising and
communication.

REPORT:
A seminar was organized for MBA students on March o6th, 2018 on basics of ,Digiital Marketing, by
TIAS, so as to make the'students understand.latest trends in Digital.Marketing. The speaker Mr. Mukesh
demonstrated the.students about Digital maiketing and search Engine optimization, He discussed about
organic and Paid Results. He told the stuatnts about the drawbacks of tradition.r ,.rk.tin; ;;; ;;
them understand the benefits of digital marketing. He gave and insight into Google services like Google
Ad sense, Google Analytics Google console. He discussed about website development using word press.
He infornied the students that how Google is analysing and assisting in Affiliate marketing and
Remarketing. He also briefed the students about blogging and Pay per click. He discussed at length
about the growing demand of digital marketing. The seminar was supervised by the Training &
Placement cell. The seminar was well received by the students. At the end of the session feedback was
collected by the students on various parameters. The students were given questionnaire to understand
their Ievel of competency enhancement.
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LEARNING OUTCOME:
o Student's knowledge about the digital marketing and its application was enhanced.
o Students' awareness about its growing demand in the marketing technique was raised
o Students' confidence in performing the deliberations on real life probiems was

increased 6 ,
o Students' knowledge in terms of- latest updation in the field of digital morketing was

increased. : )

Mr. Mukesh Kumar,DRASTI lnstitute, discussing about Basics of Digital Marketing
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TECNIA INSTITUTE OF ADVAI{CED STUDIES
NAAC ACCREDITED GRADE'A' INSTITUTE

TRAINING AND PLACEMENT CELL

Event: SEMINAR ON DIGITAL MARKETING
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> To discuss the concepts such as social listening, social cloisters, permissioninbound and outbouno m"rt<etiog, buzz marketing, marketine, 
I

consumers, and appreciate the new rures and perspectives. ' '" 
I

Event: Seminar I

I

Topic: Basics of Digital Marketing 
I

Date & Time: 06.03.2A79 ar 11:30AM-12:30pM i

Duration: 1h 
l

Resource Person: Mr. Mukesh Kumar - Trainer i
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Requirements:
1. LCD Projector, Screen

2. Laptop '
3. MBA Classroom, 4th Floor, PG Building, TIAS

4. Refreshment for 2 Persons (Rs. 200)

Requested to apProve

Encl: Speakers Profile
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